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N.B. :— (1) All questions are compulsory.
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(2) All questions carry equal marks.
Explain the importance of advertising in marketing and communication.
What is the role of advertising in the marketing mix ?

OR
Explain interrelationship of advertising with pricing decisions.
Differentiate between personal selling and sales promotion.

Discuss the scope of advertising.

0 0 0

How advertising works ? Explain by referring a case study.
OR
How advertising helps to secure sales lead ?
What is the role of advertising in supporting other promotion tools ?

Explain the national, retail, trade and cooperative form of advertising.

0 0 0

Explain industrial, institutional, financial and public service advertising.
OR

Differentiate between primary and selective demand advertising with suitable examples.

Explain Push and Pull advertising and also give its significance.

Explain the importance of setting advertising objectives.

o 0 00 0o

How do objectives differ from goals and strategy of a company ?
OR

Explain DAGMAR approach of RH Colley.

What can be the possible advertising objectives ?

5.  Write answers in brief :

(a)
(b)
(c)
(d)

Publicity as a marketing mix.
Write a note on 'Demarketing'.

Give a short note on 'Political Advertising'.
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Explain sales as an advertising objective.

CC—10310 1



Time : Three Hours]

AHK/KW/19/4098

Bachelor of Commerce (B.Com.) Semester—I 11 Examination

ADVERTISING SALESPROMOTION AND SALESMANAGEMENT-II1

Paper—-8.3
Vocational Group- 11

N.B. :— (1) All questions are compulsory.

1. ()
(%)

()
(s)
2. (3
C))

()
(S)
3. (%)
(%)

()
(S)
4. ()
C))

(%)
(3)

(2) All questions carry equal marks.
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(2) All questions carry equal marks.
(o=t wrem™)
1. (3) fquoe ik devsd # fasmoa @1 #Asca @A |
@) o Feo § femom @ e @ oe ?
ERE
@) fasmm wd wew frgfor fofe & siqdfeg &1 wme &Y)
(3) wfema fasg X faww wada & siax wose #ifm |

2. () [OFAOF FH i TS DN |

(o]

c 0 0

@) fsma &g YR § FM Fa1 & 7 B9 ol H gall qh A |
EREN

[aNEaN

(@) foshy "ed FMfead w3+ 8g fasv fe a%e ¥ @emdr wxdr g °

(3) IO foF TaR Iuwll & g9 2g fammT @ fer @ g ?
3. (¥) [¥ET & UCH, GEU, AR UF Hgahrdl &Y @l gred @ |

@) shnfie, "eemmm, o< wd ardafys qar fasmoa o s w63

SREI

o 0 0

(@) iafie wd gier Icure A G T IUYgET IR & FIe A TASE @I |

(8) ‘g 3R g’ (Push and Pull) Bsios & =omeqm &3 3R 9@l Hecd +ff samd |
4, () fasma ¥ 3Iewm Tfd A &1 "ecd T |

@) et Fo 3 STwm Sue dedl ud Wi ¥ 5 yeR frew B ® 2

Far

(F) IRTF. Feil & TR (DAGMAR) gfteamIv Fam |

(3) Fsma & Hwifed 3wy 1 8 wdhd © 7
5. d&v # 3Ior fofey .

() fasg mar s By feor - dem 7 foe

(@) ‘weE-fquur’ (demarketing) Ux feool qifT |

(F) TSI fasma or fewul forfey |

(8) foenl wsh fasmud Igew — TOsE FINT |

o 0 0

0o

A A b~ b

CC—10310 3



