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Bachelor of Commerce (B.Com.) Semester—I11 Examination
ADVERTISING SALESPROMOTION AND SALESMANAGEMENT—I11
Paper—8.3

Vocational Group—I11

Time : Three Hours] [Maximum Marks : 80

N.B. :— (1) ALL questions are compulsory.

(2) AIll guestions carry equal marks.

1. (a) What is meant by advertising ? Explain its importance from the viewpoint of marketing and
communication. 8
(b) Define personal selling. State its merits and demerits. 8

OR
(c) Explain the role of advertising in marketing mix. 8
(d) Write the significance of pricing decisions. Also state various factors which influence
pricing decisions. 8
2. (a) Explain the role of advertisement in increasing profit. 8
(b) Discuss the scope of advertisement. 8

OR
(c) Explain how advertisement works. 8
(d) Mention the relationship between advertisement and sustaining scale of production. 8
3. (a) Explain ‘Push and Pull Advertisement’. 8
(b) Explain political and selective demand advertisement. 8

OR
(c) Discuss the factors to be considered in formulation of advertisement draft of financia
establishments. 8
(d) Describe the various forms of advertising. 8
4. (a) Discuss the meaning and importance of advertising objectives. 8
(b) Explain DAGMAR approach of R.H. Colley. 8

OR
(c) Differentiate between objectives, goals and strategy of advertising. 8
(d) Explain advertisement objectives from the point of view of ‘Sales’ and ‘Communication’.
8

5. Write answers in brief :

(a) Write short note on ‘Sales Promotion’ and ‘Publicity’. 4
(b) Explain the term ‘Demarketing’. 4
(c) Write features of Public Service advertising. 4
(d) Write a note on strategy of drafting of an advertisement. 4
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