NIR/KW/18/5492
Bachelor of Commerce (B.Com.) Semester—V Examination
ADVERTISING SALES PROMOTION AND SALES MAGT-IV
Vocational Group-II

Time : Three Hours| [Maximum Marks : 80

N.B. :— (1) All questions are compulsory.
(2) All questions carry equa marks.

1. (a) Write the various items concerned for building an advertisement programme. 8
(b) State process of writing headlines and message in an advertisement. 8

OR
(c) Why sdlers prefer to advertise on TV ? 8
(d) Highlight the importance of print media advertisements. 8
2. (@) Enligt the activities under sales promotion programme. 8
(b) Discuss on tools and techniques of sales promotion. 8

OR
(c) Design a sdes promotion campaign for an FMCG product. 8
(d) State the utility of exhibitions and trade fairs in sales promotion. 8
3. (a) Examine the role of sdling in a planned ecomomy. 8
(b) How growth chances of sdes can be improved through developing new qudities for salesmen ?
8

OR
(c) Detail out the scope for selling as career. 8
(d) Write the contents of training programme for acquiring new skills in salesmen. 8
4. (a) Mention tips for improving persona abilities of salesmen. 8
(b) Explain minimum level of product knowledge for salesmen. 8

OR
(c) "Skills of salesmen is foundation of their ability to sell." Explain. 8
(d) Describe features of planned selling system. 8

5. Answer in brief :

(a) Enlist features of credtive strategy for an advertisment. 4
(b) Mention the points for a logic for sdes promotion programmes. 4
(c) How growth chances for salesmen can be improved ? 4
(d) Why skilled sdesmen have better ability to sell ? 4
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