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Bachelor of Commerce (B.Com.) Semester-VI Examination

ADVERTISING SALES PROMOTION AND SALES MANAGEMENT

Optional Paper—8-3

Vocational Group—I

(1) Solve ALL questions.
(2) All questions carry equal marks.
Discuss the concept of sales territory.

Explain the procedure for setting up sales territory.
OR
Write the factors determining allocation of sales territory.
How sales personnel are assigned to a sales territory ?
Explain the objectives and contents of sales budget.
Discuss the types of sales quota.
OR
What do you mean by sales quota ? How sales quota is administered ?
Explain the sales quota setting procedure.
Explain different techniques of consumer promotion.
How the evaluation of sales promotion is done ?
OR
Explain relationship between advertising and sales promotion.
Write the concept and importance of Global Marketing.
Explain the Civil and Penal codes applicable to advertising.
Discuss the laws relating to Intellectual Property Rights.
OR
Write regulations governing broadcast media advertising.
Explain rights of consumer under The Consumer Protection Act, 1986.

5. Answer in brief :
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(b)
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(d)
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Sales personnel potential

Sales budget form

Tools of trade promotion

Meaning of ‘consumer’ under The Consumer Protection Act, 1986.
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Optional Paper—8-3
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N.B. :— (1) Solve ALL questions.
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(2) All questions carry equal marks.
(wTdr wren)
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faent & Tt seoamardl gfhar Tase &

forar
gt g gafaq womR wew  forer,
fasl g fosht == AHUE wOT YPR w0 4d
fasl sfareiomeEl Ierse st "l T @
ot e = fafgg yeriax ==t @R

far
fasr dIeT TBUN wm P f ST FEm YRR Iaedud sl o 7
gt @reT geaifi YTl gfshar Tse A
Ui AT (Consumer promotion) o fafyg &3 wrordt ?
fasl Hada™ Hew A Fen yeR #Xew Ad 7

far
Sfera Infor faset Sadamha deg Tose e,
Sfaes fagor < "heuAr T weea forsT.
SIERIAAT S0 BIOT=AT AW M G Gledr T

difges "uar AR (Intellectual Property Rights) Sefa s ==i &,

fhar
gaReT "1eqH (Broadcast Media) wed Sl Fafa swome fram o
Tesh |eT0T ARAfTd, 1986 A UEhT BFR G

5. s I forer

(31)
()
()
(3)

CC—5164

foshr e efwaT

IEEIRECEEEEIE

M "9 (Trade promotion) @3

TTesh e ffTEE, 1986 sidia Ted’ @7 e TS @R

[Maximum Marks : 80

o 0 0 o 0 00 o 0 0

o

N



AHK/KW/19/4138

Bachelor of Commerce (B.Com.) Semester-VI Examination
ADVERTISING SALES PROMOTION AND SALES MANAGEMENT
Optional Paper—8-3
Vocational Group—I

Time : Three Hours] [Maximum Marks : 80
N.B. :— (1) Solve ALL questions.
(2) All guestions carry equal marks.
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