
AHK/KW/19/4138

Bachelor of Commerce (B.Com.) Semester-VI Examination

ADVERTISING SALES PROMOTION AND SALES MANAGEMENT

Optional Paper—8-3

Vocational Group—I

Time : Three Hours]  [Maximum Marks : 80

N.B. :— (1) Solve ALL questions.

(2) All questions carry equal marks.
1. (a) Discuss the concept of sales territory. 8

(b) Explain the procedure for setting up sales territory. 8

OR

(c) Write the factors determining allocation of sales territory. 8

(d) How sales personnel are assigned to a sales territory ? 8

2. (a) Explain the objectives and contents of sales budget. 8

(b) Discuss the types of sales quota. 8

OR

(c) What do you mean by sales quota ? How sales quota is administered ? 8

(d) Explain the sales quota setting procedure. 8

3. (a) Explain different techniques of consumer promotion. 8

(b) How the evaluation of sales promotion is done ? 8

OR

(c) Explain relationship between advertising and sales promotion. 8

(d) Write the concept and importance of Global Marketing. 8

4. (a) Explain the Civil and Penal codes applicable to advertising. 8

(b) Discuss the laws relating to Intellectual Property Rights. 8

OR

(c) Write regulations governing broadcast media advertising. 8

(d) Explain rights of consumer under The Consumer Protection Act, 1986. 8

5. Answer in brief :

(a) Sales personnel potential 4

(b) Sales budget form 4

(c) Tools of trade promotion 4

(d) Meaning of ‘consumer’ under The Consumer Protection Act, 1986. 4
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¼ejkBh ekè;e½
1. (v) foØh {ks=kph ladYiuk Li"V djk- 8

(c) foØh {ks= LFkkfir dj.;klkBh izfØ;k Li"V djk- 8

fdaok
(d) foØh {ks=kyk izHkkfor dj.kkjs ?kVd fygk- 8

(M) foØh {ks=kr foØh deZpkÚ;kaph use.kqd d’kk izdkjs dj.;kr ;srs \ 8

2. (v) foØh vankti=dkph míh"Vs vkf.k lkeqxzh Li"V djk- 8

(c) foØh dksVk P;k fofo/k izdkjkaoj ppkZ djk- 8

fdaok
(d) foØh dksVk Eg.kts dk; \ foØh dksVk d’kk izdkj O;oLFkkfir dsyk tkrks \ 8

(M) foØh dksVk izLFkkfir dj.;kph izfØ;k Li"V djk- 8

3. (v) miHkksDrk lao/kZukps (Consumer promotion) ps fofo/k ra=s dks.krh \ 8

(c) foØh lao/kZukps eqY; ekiu d’kk izdkjs dj.;kr ;srs \ 8

fdaok
(d) tkfgjkr vkf.k foØh lao/kZukrhy laca/k Li"V djk- 8

(M) tkxfrd foi.ku ph ladYiuk o egRo fygk- 8

4. (v) tkfgjkrhauk ykxw gks.kkÚ;k ukxjh vkf.k naM lafgrk Li"V djk- 8

(c) ckSf)d laink vf/kdkj (Intellectual Property Rights) lacaf/kr dk;|kaps ppkZ djk- 8

fdaok
(d) izlkj.k ek/;e (Broadcast Media) e/;s tkfgjkrh fu;af=r dj.kkjs fu;e fygk- 8

(M) xzkgd laj{k.k vf/kfu;e] 1986 varxZr xzkgdkaps gDd lkaxk- 8

5. FkksMD;kr mÙkjs fygk %

(v) foØh deZpkjh {kerk 4

(c) foØh vankti=d QkWeZ 4

(d) O;kikj lao/kZukps (Trade promotion) ra=s 4

(M) xzkgd laj{k.k vf/kfu;eu] 1986 varxZr ^xzkgd* pk vFkZ Li"V djk- 4
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¼fgUnh ekè;e½
1. (v) fcØh {ks= dh ladYiuk Li"V dhft;sA 8

(c) fcØh {ks= LFkkfir djus dh izfØ;k crkb;sA 8

vFkok
(d) fcØh {ks= dks izHkkfor djus okys ?kVd fyf[k;sA 8

(M) fcØh deZpkjh dks fcØh {ks= fdl izdkj lkSaik tkrk gS \ 8

2. (v) fcØh ctV ds mís’; ,oa varoZLrq Li"V dhft;sA 8

(c) fcØh dksVk ds fofo/k izdkj fyf[k;sA 8

vFkok
(d) fcØh dksVk dk D;k eryc gS \ fcØh dksVk fdl izdkj ls iz’kkflr fd;k tkrk gS \ 8

(M) fcØh dksVk izLFkkfir djus dh izfØ;k Li"V dhft;sA 8

3. (v) miHkksDrk lao/kZu (Consumer promotion) ds fofo/k rduhd crkb;sA 8

(c) fcØh lao/kZu dk eqY; ekiu fdl izdkj fd;k tkrk gS \ 8

vFkok
(d) foKkiu ,oa fcØh lao/kZu ds chp laca/k Li"V dhft;sA 8

(M) oSf’od foi.ku dh ladYiuk ,oa egRo fyf[k;sA 8

4. (v) foKkiu ij ykxw gksus okys ukxfjd ,oa naM lafgrk Li"V dhft;sA 8

(c) ckSf)d laink vf/kdkjksa (Intellectual Property Rights) ls lacaf/kr dkuwuksa ij ppkZ dhft;sA 8

vFkok
(d) izlkj.k ek/;e (Broadcast Media) foKkiu dks fu;af=r djus okys fu;e fyf[k;sA 8

(M) miHkksDrk laj{k.k vf/kfu;e] 1986 varxZr miHkksDrk ds vf/kdkj Li"V dhft;sA 8

5. la{ksi esa mÙkj fyf[k;s %

(v) fcØh dfeZ;ksa dh {kerk 4

(c) fcØh ctV izi= (Sales Budget Form) 4

(d) O;kikj lao/kZu (Trade promotion) ds lk/ku 4

(M) miHkksDrk laj{k.k vf/kfu;eu] 1986 ds varxZr ^miHkksDrk* dk vFkZ Li"V dhft;sA 4


