NRT/KS/19/5516

Bachelor of Commerce (B.Com.) Semester—VI Examination
ADVERTISING, SALES PROMOTION AND SALES MANAGEMENT
Optional Paper—8-3
Vocational Group-

Time : Three Hours] [Maximum Marks : 80

Note :— (1) ALL questions are compulsory.
(2) All questions carry equal marks.

1. (a) Describe the procedure to set up a sales territory. 8
(b) Explain advantages of a sales territory. 8

OR

(c) Discuss the concept of a “Sales Territory.”
(d) How are sales personnel assigned duties for their territory ?

2. (a) Define a “Sales Budget.” Disclose contents of a Sales Budget.
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(b) Write the procedure of administering sales quota system.
OR

(c) Comment on the purpose of a sales budget.

(d) Describe the various types of sales quota.

3. (@) Differentiate between Consumer Promotion and Trade Promotion ?
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(b) Briefly explain the concept of “Global Marketing”.
OR
(c) Write advantages of advertising.
(d) What procedure needs to be followed while evaluating a promotion plan ?

4. (&) Mention the important features of Consumer Protection Act, 1986.
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(b) Write a note on Malpractices in advertising.
OR
(c) What are the highlights of MRTP Act, 1969 ?
(d) Discuss the penal provisions related to malpractices in advertising.
5. (@) Discuss the scope of a Sales Territory.
(b) Elaborate the concept of sales quota.

(c) What is the relation between sales promotion and advertising ?
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(d) Write the objectives of law of Intellectual Property Rights.
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ADVERTISING, SALES PROMOTION AND SALES MANAGEMENT
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Note :(— (1) ALL questions are compulsory.

(2) All questions carry equal marks.

(FTdr wreH)
(3r) “fshr &=1” (Sales Territory) =uT ®mO= = URROT | 8
() fashl &1 UgA B AW | 8
foar
(@) fosft emmem dder=r =@l & 8
(5) fasrm FHamiT ciem ddfoq #F &, SR AT gHoedr YRR dedl SN 7 8
(31) fsht srfdeemr (Sales budget) @ wmem @i fa srefdweua @Eifete favemTEr (contents)
faega . 8
(&) fasr arer (Sales quota) gl Rom=r gihar . 8
foar
() fosfl sefd@cu™ @ 8q Med (Purpose) ° ST &l 8
(3) fasr =regre fafdy g fawe & 8
(31) s "adg= (Consumer promotion) @ MR &€= (Trade Promotion) I1 H&i( Wi .
8
(&) <l fqqUETET Heheq T e L 8
foar
(%) SRR BT ®wEe faeE . 8
(3) o TFT HegHIT HRAET Heed URRIY SIERE & W 7 8
(31) ures EReAUREEE!, 1986 HE dfevey fore 8
(&) SRR 7Y B IRegEsiax U fequr formT 8
foar
(%) TGS 3T yidsgs oqR ggdr e (MRTP Act) IR e #rfedt forsr, 8
(3) SRR HY Bl AReaeREl HelR &sTeur dxdel [AvE @ 8
(31) fsit &mmeh @ e (scope) TS F 4
(&) fashr @i = Heheudr TE A 4
(%) fospren T=R-9&R (Promotion) 3MUT SEIRI a1 Hellel sy |, 4
(3) sif&s duar sfgsR FEear (Intellectual Property Rights) 3Igesr &, 4
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(Rt wrem)
(31) “Fsrw & (Sales Territory) @1 TOAT @ URRAT & aui @ifg | 8
(@) fasrg &= § e al o Sy | 8
EREN
(@) g & @ deaoodr TR o¥El S| 8
(%) fasvu wH=RA @1 "ot &= # w9 fhw yer smdfeq feor Smar B 7 8
(31) sl sse (Sales budget) I gRwmon foifey | fosht sofe @1 faom-g=T (Contents) 1 et
I | 8
(@) ot @reT (Sales quota) @ Frafer gfFer ey | 8
CREND
(@) foshl s=Tc &1 @1 YOS B ¢ wHEEr & | 8
() fosht =IeT (Sales quota) & ¥ &R faer@ &I | 8
(37) SusltET "aeT (Consumer promotion) ToT M HagT & W9 3fdY TS HIRT | 8
() dfas faur (Global marketing) & H&HeqdT TS HINT | 8
CREN)
() s & BHaw o qenEg | 8
(3) "aga I (Promotion plan) &1 Hediwd #xd qHF g RRaT &1 O fRT S g 7
8
(31) IudET W@ FA, 1986 1 Y@ FRE Sdrey | 8
(@) s # grarcl Tod sasr (Malpractices) R feofl forfag | 8
CREND
() THIEHR AR TiddarcAs qOR ger JfAtEH (MRTP Act) &1 e serd g 8
(3) fosmEt # SFa Tod wEER ¥ deRid dSeRe gEwEl @ w| i 8
(31) fass &= & Frfenfia (Scope) aRT | 4
(@) fosma/foe @reT &1 Heaeu Tose S | 4
() & TR (Sales Promotion) @ fasow & /= @1 ddg genew | 4
(3) dfss Hoer sfer sfafew & ggE S¥o aaRy | 4
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