NIR/KW/18/5476
Bachelor of Commerce (B.Com.) Semester-111 Examination
ADVERTISING SALES PROMOTION AND SALES MANAGEMENT—III
Paper—8.3
Vocational Group—III

Time : Three Hours] [Maximum Marks : 80
N.B.:— (1) ALL questions are compulsory.

(2) All questions carry equal marks.

1. (A) State the importance of advertisng from angle of Marketing and Communication. 8
(B) Write on the factors determining the decison for advertisng channd. 8

OR
(©) Point out advantages and limitations of Persona Sdlling. 8
(D) How advertisement is used by sdlers for promotion of Product ? 8
2. (A) Discuss effect of advertisng for stimulating and expanding of Saes. 8
(B) Describe sustaining of scale of sale and securing it through advertisement. 8

OR
(C) How advertisement help to implement various types of demarketing ? 8
(D) Elucidate the supportive tools of promotion to advertisement. 8
3. (A) Describe features of advertisng used for Retail Trade and Industrial Products. 8
(B) State forms of advertisements are used for advertisng products of Financia Institutions.
8

OR
(C) Discuss features of advertisement for products of primary and selective demand. 8
(D) Explain the concepts of push and pull advertisements. 8
4. (A) Differentiate between objectives and goas of Advertisement. 8
(B) Write various stages of preparing strategy for Advertisement. 8

OR
(C) Discuss communication as an objective of Advertisement. 8
(D) Evduate DAGMAR approach of Russd Colley. 8

5. Write answers in brief :

(A) What is rate of advertisement in Marketing Mix ? 4
(B) How advertisement work for Sae Promotion ? 4
(C) Write features of advertisement for Public Services. 4
(D) State importance of determining objectives and goas of Advertisement. 4
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