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Bachelor of Commerce (B.Com.) Semester—IV Examination
ADVERTISING, SALES PROMOTION AND SALES MANAGEMENT—IV

Paper—8.3

Vocational Group—III

Time : Three Hours] [Maximum Marks : 80

N.B. :— (1) All questions are compulsory.
(2) All questions carry equal marks.

1. (a) What is the essence of Advertising Budget ? 8

(b) Describe the considerations needed while deciding advertising budget. 8

OR

(c) State the various methods used in preparing advertising budget. 8

(d) Explain advertising budget making process. 8

2. (a) Mention the importance of exercise in media planning. 8

(b) Evaluate print media and audio visual media in terms of their effectiveness. 8

OR

(c) State the important considerations in media planning process. 8

(d) Explain ‘computerized media selection’. 8

3. (a) State the skills and qualities for a salesman to improve growth chances. 8

(b) Explain the role of selling in planned economy. 8

OR

(c) Give your suggestions on a salesman’s role in case of buying motives of a consumer. 8

(d) What are the objectives of sales organisation ? 8

4. (a) Discuss the selection and training aspects of sales force. 8

(b) Explain sales planning (forecasting) methods. 8

OR

(c) How to develop skills for effective communication of a salesman ? 8

(d) Explain role and responsibility of a sales supervisor. 8

5. Answer in brief :—

(a) What is the importance of advertising budget ? 4

(b) Media scene in India. 4

(c) Customer psychology and salesmanship. 4

(d) Principles of effective communication in salesmanship. 4
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¼ejkBh ekè;e½
1. ¼v½ tkghjkr vankti=dkpk lkjka'k dk; vkgs \ 8

¼c½ tkghjkr vankti=d r;kj djrkuk fopkjkr ?ksrY;k tk.kkÚ;k vko';d xks"Vh dks.kR;k vlrkr \ 8

fdaok
¼d½ tkghjkr vankti=d r;kj dj.;kP;k fofo/k i)rh lkaxk- 8

¼M½ tkghjkr vankti=d r;kj dj.;kph izfØ;k d'kh vlrs rs O;Dr djk- 8

2. ¼v½ ek/;e fu;kstu izØh;sr ek/;e vH;klkps egRo lkaxk- 8

¼c½ eqnz.k ek/;e o ǹd&JkO; ek/;e ;kaP;k ifj.kkedrsps eqY;kadu djk- 8

fdaok
¼d½ ek/;e fuoM izfØ;srhy fopkjk/khu vl.kkÚ;k egRokpk ckch dks.kR;k vlrkr \ 8

¼M½ ^lax.kdhÑr ek/;e fuoM*- Li"V djk- 8

3. ¼v½ foØsR;kP;k fodklklkBh vko';d dkS'kY; o ik=rk fygk- 8

¼c½ fu;ksftr vFkZO;oLFksr foØ;kph Hkwfedk Li"V djk- 8

fdaok
¼d½ xzkgdkP;k [kjsnh gsrqa'kh lacaf/kr foØsR;kph Hkwfedk d'kh vlkoh ;kfo"k;h vkiys er fygk- 8

¼M½ foØh laLFksph míh"Vs dk; vlrkr \ 8

4. ¼v½ foØhdR;k±P;k fuoM o izf'k{k.k iSywaph ppkZ djk- 8

¼c½ foØh fu;kstu ¼vankt½ i)rha letkoqu lkaxk- 8

fdaok
¼d½ foØhdR;k±P;k izHkkoh lans'kogu dkS'kY; dls fodflr djkos \ 8

¼M½ foØh i;Zos{kdkaph Hkwfedk o tckcnkjh Li"V djk- 8

5. laf{kIr mÙkjs fygk %—
¼v½ tkghjkr vankti=dkps egRo dk; vkgs \ 4

¼c½ Hkkjrkrhy tkghjkr ek/;ekaps ǹ';- 4

¼d½ xzkgdkph ekufldrk vkf.k foØh{kerk- 4

¼M½ foØh{kersrhy izHkkoh lns'kogukps fl)kar- 4
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¼fgUnh ekè;e½
1. ¼v½ foKkiu vFkZladYi dk lkj D;k gS \ 8

¼c½ foKkiu vFkZladYi rS;kj djrs le; vko';d fopkjksa dks Li"V djsaA 8

vFkok
¼d½ foKkiu vFkZladYi rS;kj djus esa mi;ksx fd, tkus okys fofHkUu rjhdksa ds ckjs esa crk,aA 8

¼M½ foKkiu vFkZladYi cukus dh izfØ;k fyf[k;sA 8

2. ¼v½ ek/;e fu;kstu esa ^ek/;e fo"k;h v/;;u* dk egRo crkb;sA 8

¼c½ ifj.kkedrk ds vk/kkj ij eqnz.k ek/;e rFkk ǹd~&JkO; ek/;e dk ijh{k.k djsaA 8

vFkok
¼d½ ek/;e fu;kstu izfØ;k esa egRoiw.kZ fopkjksa dks lfoLrkj fyf[k;sA 8

¼M½ ^lax.kdhÑr ek/;e p;u*- Li"V dhft;sA 8

3. ¼v½ fcØhdrkZ ds fodkl ds voljksa esa lq/kkj djus ds fy, vko';d dkS'ky vkSj xq.kksa dks crk,aA 8

¼c½ fu;ksftr vFkZO;oLFkk esa fcØh dh Hkwfedk le>kb;sA 8

vFkok
¼d½ xzkgd@[kjhnnkj ds ^[kjsnh bjknksa* esa fcØhdrkZ dh Hkwfedk dSlh gksuh pkfg, blij vius lq>ko nhft;sA 8

¼M½ fcØh la?kVu ds mís'; D;k gSa \ 8

4. ¼v½ fcØh cy ds p;u vkSj izf'k{k.k igyqvksa ij ppkZ djsaA 8

¼c½ fcØh ;kstuk ¼iwokZuqeku½ dh i)fr Li"V dhft;sA 8

vFkok
¼d½ fcØhdrkZ ds izHkkoh lEizs"k.k ds fy, mi;qDr dkS'ky fdl izdkj ls fodflr djsa \ 8

¼M½ fcØh i;Zos{kd dh Hkwfedk ,oa ftEesnkfj;k¡ Li"V djsaA 8

5. la{ksi esa mÙkj fy[ksa %—
¼v½ foKkiu vFkZladYi dk egRo D;k gS \ 4

¼c½ Hkkjr ds foKkiu ek/;e ǹ';A 4

¼d½ xzkgd ekul'kkL= ,oa fcØhdkS'kyA 4

¼M½ fcØhdrkZ ds izHkkoh lans'kogu ds fl)kar fy[ksaA 4


