
NRT/KS/19/5504

Bachelor of Commerce (B.Com.) Semester—V Examination

ADVERTISING, SALES PROMOTION AND SALES MANAGEMENT—V

Paper—8-3

Optional Vocational Group—I

Time : Three Hours] [Maximum Marks : 80

Note :— (1) ALL questions are compulsory.

(2) All questions carry equal marks.

1. (a) Communication is vital in ‘Commerce and Trade’. Justify. 8

(b) Explain Communication model for Urban Communication. 8

OR

(c) Describe the Communication model in Rural Communication. 8

(d) What is Communication process ? 8

2. (a) ‘Creativity is essential in advertising’. State with example. 8

(b) Explain target market and factors responsible for media selections. 8

OR

(c) Who are involved in advertising agency ? Give its functions. 8

(d) State the factors responsible for media selection. 8

3. (a) On what basis the effectiveness of advertisement is measured ? 8

(b) “Research is essential for advertisement”. Why ? Explain. 8

OR

(c) State various methods of measurement of effectiveness of advertisement. 8

(d) How is advertising in 21st Century different from past years ? 8

4. (a) Explain brand building with an aim to increase sales and market base. 8

(b) Give the importance of publicity in marketing. 8

OR

(c) How does a Customer associate feeling with brand ? Explain in context to sale. 8

(d) What is the effect of Image and Personality in advertising media ? 8

5. Write Short Answers :—

(a) Advertising Communication. 4

(b) Advertising Agency functioning. 4

(c) Attitude Tests. 4

(d) Brand equity. 4
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¼ejkBh ekè;e½
1. ¼v½ ^^okf.kT; vkf.k O;kikjkph izk.k'kDrh lans'kogu vkgs-** fl) djk- 8

¼c½ 'kgjh lans'koguklkBh] lans'kogu izfr:i (Model) Li"V djk- 8

fdaok
¼d½ ^xzkeh.k lans'kogukrhy] lans'kogu izfr:ikph (Model) ppkZ djk- 8

¼M½ lans'kogu izfØ;spk vFkZ dk; vkgs \ 8

2. ¼v½ ^foKkiukr* l`tu'khyrk ph vko';drk mnkgj.kklg lkaxk- 8

¼c½ y{; cktkj vkf.k ehfM;k fuoMhlkBh tokcnkj ?kVd Li"V djk- 8

fdaok
¼d½ tkfgjkr ,tUlh e/;s dks.k xqarysys vkgsr vkf.k R;kaps dk;Z |k ¼fygk½ 8

¼M½ fefM;k fuoMhlkBh tokcnkj ?kVd lkaxk- 8

3. ¼v½ ^^tkfgjkrhph ifj.kkedkjdrk d'kkP;k vk/kkjkoj ekstyh tkrs** \ 8

¼c½ ^^tkfgjkr la'kks/ku** vko';d vkgs dk \ Li"V djk- 8

fdaok
¼d½ tkfgjkr izHkkforsP;k ewY; ekiukph fofo/k i)rh lkaxk \ 8

¼M½ ekxhy 'krdkiklwu 21oh 'krdkr tfgjkr d'kh osxGh vkgs- 8

4. ¼v½ foØh vkf.k cktkjisB ok<o.;kP;k mís'kkus czaM fcfYaMxph O;k[;k djk- 8

¼c½ foi.kukph izfl)h ps egÙo lkaxk- 8

fdaok
¼d½ czkWMP;k lkscr xzkgd d'kk izdkjs lg;ksx ekurks \ foØ;kP;k lanHkkZr Li"V djk- 8

¼M½ izfrek vkf.k O;fDreRokpk tkghjkrhP;k ek/;ekr dk; izHkko vkgs \ 8

5. laf{kIr mÙkjs fygk :—

¼v½ foKkiu lans'kokgu- 4

¼c½ foKkiu vfHkdr`ZRokph dk;sZ- 4

¼d½ o`Ùkh ifj{k.k (Attitude test)- 4

¼M½ fpUgkadu lerk (Brand equity)- 4
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¼fgUnh ekè;e½
1. ¼v½ ^^okf.kT; ,oa O;kikj dh izk.k'kfDr lans'kogu gS** fl) dhft,A 8

¼c½ ^'kgjh lans'kogu* ds fy, ^lans'kogu izfr:i* (Model) Li"V dhft,A 8

vFkok
¼d½ ^xzkeh.k lans'kogu* esa lans'kogu izfr:i (Model) dh ppkZ dhft,A 8

¼M½ ^lans'kogu izfØ;k* dk vk'k; D;k gS \ 8

2. ¼v½ foKkiu esa l`tu'khyrk dh vko';drk mnkgj.k lfgr fo'kn dhft,A 8

¼c½ lapkj fu;qfDr ds fy, foi.ku y{; ,oa mldks izHkkfor djus okys ?kVd crkb;sA 8

vFkok
¼d½ foKkiu vfHkdr`ZRo esa dkSu 'kkfey (Involved) gSa \ ,oa muds dk;ksZ a ds fo"k; esa fyf[k,A 8

¼M½ lapkj fu;qfDr (Media Selection) ds fy, mÙkjnk;h ?kVd Li"V dhft,A 8

3. ¼v½ ^foKkiu dh izHkko'khyrk* fdu vk/kkjksa ij ekih tkrh gS \ 8

¼c½ ^^foKkiu ds fy, la'kks/ku vko';d gSA D;ksa \** Li"V dhft,A 8

vFkok
¼d½ ^foKkiu dh izHkko'khyrk* ekius dh fofo/k i)fr;ka Li"V dhft,A 8

¼M½ 21oha ¼bDdhloha½ 'krkCnh ds foKkiu izkphudky ls fdl izdkj fHkUu gSa \ 8

4. ¼v½ czkaM fuekZ.k dk eq[; mís'; foØ; izksRlkgu ,oa foi.ku dk vk/kkj gSA Li"V dhft,A 8

¼c½ foKkiu esa izpkj dk egRo nhft,A 8

vFkok
¼d½ foØ; ds lanHkZ esa xzkgd dh Hkkouk,a czkaM ls fdl izdkj tqM+h gSa \ Li"V dhft,A 8

¼M½ foKkiu izlkj (Advertising Media) esa izfr:i ,oa O;fDrRo dk izHkko D;k gS \ 8

5. laf{kIr mÙkj fyf[k, :—

¼v½ foKkiu ds fy, lans'koguA 4

¼c½ ,M- ,tsUlh ds dkedktA 4

¼d½ joS;k ifj{k.k (Attitude tests)A 4

¼M½ czkaM bDohVh (Brand Equity)A 4


