NRT/K S/19/5504

Bachelor of Commerce (B.Com.) Semester—V Examination
ADVERTISING, SALES PROMOTION AND SALESMANAGEMENT—V
Paper—8-3
Optional Vocational Group—I

Time: Three Hours] [Maximum Marks: 80
Note :— (1) ALL questions are compulsory.
(2) All questions carry equal marks.
1. (@ Communicationisvita in‘Commerceand Trade . Justify. 8
(b) Explain Communication model for Urban Communication. 8
OR
() Describe the Communication model in Rural Communication.
(d) What is Communication process ?

2. (@ ‘Creativity isessential in advertising’. State with example.

c 0 0 ©

(b) Explain target market and factors responsible for media selections.
OR

() Who areinvolved in advertising agency ? Give its functions.

(d) Statethe factors responsible for media selection.

3. (@ Onwhat basisthe effectiveness of advertisement is measured ?

c 0 0 ©

(b) “Researchisessential for advertisement”. Why ? Explain.

OR
(o) Statevarious methods of measurement of effectiveness of advertisement.
(d) How isadvertising in 21st Century different from past years ?

4. (a8 Explainbrand building with an aim to increase sales and market base.

c 0 0 o

(b) Givetheimportance of publicity in marketing.
OR

0o

(60 How does a Customer associate feeling with brand ? Explain in context to sale.

(d) What isthe effect of Image and Personality in advertising media ?

0o

5. Write Short Answers :—
(@ Advertisng Communication.
(b) Advertising Agency functioning.
(c) Attitude Tests.

A A B~ b

(d) Brand equity.
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