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Bachelor of Commerce (B.Com.) Semester—V Examination
MARKETING MANAGEMENT

Paper—5-1
Elective—I

Time : Three Hours] [Maximum Marks : 80

N.B. :— (1) All questions are compulsory.

(2) All questions carry equal marks.

1. (a) Explain meaning of Marketing Management. Write its objectives. 8

(b) Explain the difference between Traditional and Modern Concept of Marketing. 8

OR

(c) Write the essential criteria for Consumer Market Segmentation. State its advantages and
disadvantages. 16

2. (a) Write the characteristics of Industrial Market. 8

(b) What do you mean by Service Market ? State its challenges. 8

OR

(c) Explain the various Pricing Policies prevailing in the market. Discuss the factors affecting
them. 16

3. (a) What is meant by ‘Product Life Cycle’ ? Discuss its different stages. 8

(b) Define the term Branding. Explain its benefits. 8

OR

(c) Explain distribution channels for Consumer Product. Explain factors affecting them. 16

4. (a) How will you measure customer satisfaction ? Explain. 8

(b) Explain the role of after sales service in modern business. 8

OR

(c) Explain the meaning of Sales Promotion. State the importance of advertising in Sales
Promotion. 16

5. Write short answers :—

(a) Write the functions of Marketing. 4

(b) Write characteristics of Consumer Market. 4

(c) Write the stages of Product Development. 4

(d) Explain the term Direct Marketing. 4
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¼ejkBh ekè;e½
1. ¼v½ foi.ku O;oLFkkiuspk vFkZ Li"V djk R;kps mfí"Vîs fygk- 8

¼c½ foi.kukP;k ikjaikfjd vkf.k vk/kqfud ladYiusrhy Qjd Li"V djk- 8

fdaok
¼d½ miHkksDrk foi.kh foHkfDrdj.kk dfjrk vfuok;Z fud"k fygk- R;kps Qk;ns vkf.k rksVs fo'kn djk- 16

2. ¼v½ vkS|ksfxd foi.khps oSf'k"Vîs fygk- 8

¼c½ lsok foi.kh iklwu vki.kkl dk; vFkZcks/k gksrks \ R;kph vkOgkus lkaxk- 8

fdaok
¼d½ cktkjkr l|fLFkfrr vlysY;k fofo/k fdaer uhfr Li"V djk- frP;koj izHkko dj.kkÚ;k ?kVdkaph ppkZ djk-

16

3. ¼v½ ^oLrw thoupØ* Eg.kts dk; \ R;kP;k fofo/k voLFkk oj ppkZ djk- 8

¼c½ ^fpUgkadu* laKsph O;k[;k |k- R;kps Qk;ns Li"V djk- 8

fdaok
¼d½ miHkksDrk oLrwa dfjrk forj.k ekxZ Li"V djk- R;kyk izHkkfor dj.kkjs ?kVd Li"V djk- 16

4. ¼v½ xzkgd lek/kkukps eksteki dls djky \ Li"V djk- 8

¼c½ vk/kqfud O;olk;kr foØh i'pkr lsosph Hkwfedk Li"V djk- 8

fdaok
¼d½ foØ; lao/kZukpk vFkZ Li"V djk- foØ; lao/kZukr tkfgjkrhps egRo lkaxk- 16

5. laf{kIr mÙkjs fygk %—
¼v½ foi.kkukph dk;sZ fygk- 4

¼c½ miHkksDrk cktkjisBsph oSf'k"Vîs fygk- 4

¼d½ oLrw fodklkph voLFkk fygk- 4

¼M½ FksV foi.k laKk Li"V djk- 4

CC—10325 2



AHK/KW/19/4119

Bachelor of Commerce (B.Com.) Semester—V Examination
MARKETING MANAGEMENT

Paper—5-1
Elective—I

Time : Three Hours] [Maximum Marks : 80

N.B. :— (1) All questions are compulsory.

(2) All questions carry equal marks.

¼fgUnh ekè;e½
1. ¼v½ foi.ku izca/ku dk vk'k; Li"V dhft,A mlds mís'; fyf[k,A 8

¼c½ foi.ku dh ikjaifjd ,oa vk/kqfud vo/kkj.kk esa varj Li"V dhft,A 8

vFkok
¼d½ miHkksDrk foi.kh foHkfDrdj.k gsrq vfuok;Z dlkSVh;k¡ fyf[k,A mlds xq.k ,oa nks"k crykb;sA 16

2. ¼v½ vkS|ksfxd foi.kh dh fo'ks"krk,¡ fyf[k,A 8

¼c½ lsok foi.kh ls vkidk D;k vk'k; gS \ mldh pqukSfr;k¡ crykb;sA 8

vFkok
¼d½ foi.kh esa orZeku esa miyC/k fofHkUu fdaer uhfr;k¡ Li"V dhft,A ml ij izHkko djus okys dkjdksa dh

ppkZ dhft,A 16

3. ¼v½ ^oLrq thoupØ* ls D;k vk'k; gS \ mlds fofHkUu voLFkkvksa ij ppkZ dhft,A 8

¼c½ ^fpUgkadu* laKk dh ifjHkk'kk nhft;sA mlds Qk;ns Li"V dhft,A 8

vFkok
¼d½ miHkksDrk mRikn forj.k ds fy;s ekxZ Li"V dhft,A mldks izHkkfor djusokys dkjd Li"V dhft,A

16

4. ¼v½ xzkgd lek/kku dk ekiu dSls djsaxs \ Li"V dhft,A 8

¼c½ vk/kqfud O;olk; esa foØ; i'pkr lsok dh Hkwfedk Li"V dhft,A 8

vFkok
¼d½ foØ; lao/kZu dk vFkZ Li"V dhft,A foØ; lao/kZu esa foKkiu dk egRo crykb;sA 16

5. la{ksi esa mÙkj fyf[k, %—
¼v½ foi.ku ds dk;Z fyf[k,A 4

¼c½ miHkksDrk foi.kh dh fo'ks"krk,a fyf[k,A 4

¼d½ oLrq fodkl dh voLFkk,¡ fyf[k,A 4

¼M½ izR;{k&foi.ku laKk Li"V dhft,A 4
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