
NIR/KW/18/5497
Bachelor of Commerce (B.Com.) Semester-V Examination

MARKETING MANAGEMENT
Paper—5-1
Elective—I

Time : Three Hours]  [Maximum Marks : 80
N.B. :— (1) ALL questions are compulsory.

(2) All questions carry equal marks.

1. (a) Discuss the meaning and concept of Marketing Management. 8

(b) Explain the difference between Traditional and Modern concepts of Marketing. 8

OR

(c) Write the various bases of Market segmentation. State its advantages and disadvantages.
16

2. (a) Write the characteristics of Consumer market. 8

(b) Explain online marketing and its challenges. 8

OR

(c) Discuss the various Pricing Policies prevailing in the market. Also discuss the factors
affecting them. 16

3. (a) Explain the procedure of New Product Development. 8

(b) Write various distribution channels available for consumer goods. 8

OR

(c) Explain the functions of distribution channel and the factors affecting them. 16

4. (a) Explain the meaning of consumer behaviour and discuss the factors affecting it. 8

(b) Brief out the role of after sales services in modern business. 8

OR

(c) Explain the concept of Sales Promotion. Compare the role of personal selling and advertising
in promotion. 16

5. Write short answers :

(a) Write the importance of Marketing Management. 4

(b) Write short note on Industrial Market. 4

(c) Write a short note on Branding. 4

(d) Explain the term E-marketing. 4
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¼ejkBh ekè;e½
1. ¼v½ foi.kuO;oLFkkiukpk vk’k; vkf.k ladYiuk ;kaph ppkZ djk- 8

¼c½ foi.kukP;k ikjaikfjd vkf.k vk/kqfud ladYiusrhy Qjd foLrkjhr fygk- 8

fdaok

¼d½ foi.kh foHkDrhdj.kkps fofo/k vk/kkj fygk- R;kps Qk;ns&rksVs fo’kn djk- 16

2. ¼v½ xzkgd foi.khps oSf’k"Vîs fygk- 8

¼c½ vkWuykbZu (Online) foi.kh vkf.k frph vkOgkus Li"V djk- 8

fdaok

¼d½ cktkjkr lífLFkfrr vlysY;k fofo/k fdaer uhfraph ppkZ djk- frP;koj izHkko dj.kkÚ;k ?kVdkaph ppkZ

djk- 16

3. ¼v½ ufou mRikn fodklkph izfØ;k Li"V djk- 8

¼c½ miHkksDrk oLrwalkBh miyC/k vlysY;k forj.kkP;k fofo/k ekxk±ph ppkZ djk- 8

fdaok

¼d½ forj.k ekxk±P;k dk;k±uk Li"V djk vkf.k R;kapkoj izHkkodj.kkjs ?kVd fygk- 16

4. ¼v½ xzkgd orZ.kqdhapk vFkZ Li"V djk vkf.k R;koj izHkko dj.kkÚ;k ?kVdkaph ppkZ djk- 8

¼c½ vk/kqfud O;olk;kr foØ;ksÙkj lsosph Hkwfedk laf{kIr Lo:ikr fygk- 8

fdaok

¼d½ foØh laoZ/kukph ladYiuk Li"V djk- foØ; laoZ/kukr O;Drhxr foØ; vkf.k tkfgjkr ;kaP;k Hkwfedsph

rqyuk djk- 16

5. laf{kIr mÙkjs fygk %

(v) foi.ku O;oLFkkiukps egRo fygk- 4

(c) vkS|ksfxd foi.khoj y?kq fVi.k fygk- 4

(d) fpUgkadukoj y?kq fVi.k fygk- 4

(M) ^bZ foi.ku* laKsyk Li"V djk- 4
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¼fgUnh ekè;e½
1. ¼v½ foi.ku O;oLFkkiu dk vk’k; ,oa ladYiuk dh ppkZ dhft;sA 8

¼c½ foi.ku dh ikjaifjd ,oa vk/kqfud ladYiuk esa varj foLrkj ls fyf[k;sA 8

vFkok

¼d½ foi.kh foHkfDrdj.k (Segmenting) ds fofo/k vk/kkj fyf[k;sA buds gkfu&ykHk crkb;sA 16

2. ¼v½ xzkgd foi.kh dh fo’ks"krk,a fyf[k;sA 8

¼c½ vkWuykbu (Online) foi.kh rFkk mldh pqukSfr;ka Li"V dhft;sA 8

vFkok

¼d½ foi.kh esa lífLFkfr esa miyC/k fofo/k dher uhfr;ksa dh ppkZ dhft;sA ml ij izHkko djus okys dkjdksa

dh ppkZ dhft;sA 16

3. ¼v½ u;s mRikn fodkl dh izfØ;k Li"V dhft;sA 8

¼c½ miHkksDrk oLrqvksa ds fy;s miyC/k fofo/k ekxks± dh ppkZ dhft;sA 8

vFkok

¼d½ forj.k ekxks± ds dk;ks± dks Li"V dhft;s rFkk mu ij izHkko djus okys dkjd fyf[k;sA 16

4. ¼v½ xzkgd orZ.kqd dk vFkZ Li"V dhft;s rFkk ml ij izHkko djus okys dkjdksa dh ppkZ dhft;sA 8

¼c½ vk/kqfud O;olk; esa foØ; i’pkr lsok dh Hkwfedk laf{kIr :i esa fyf[k;sA 8

vFkok

¼d½ foØ; lao/kZu dh ladYiuk Li"V dhft;sA foØ; lao/kZu esa O;fDrxr foØ; ,oa foKkiu dh Hkwfedk

dh rqyuk dhft;sA 16

5. la{ksi esa mÙkj fyf[k;s %

(v) foi.ku O;oLFkkiu dk egRo fyf[k;sA 4

(c) vkS|ksfxd foi.kh ij y?kq fVIi.kh fyf[k;sA 4

(d) fpUgkadu ij y?kq fVIi.kh fyf[k;sA 4

(M) ^bZ foi.ku* laKk dks Li"V dhft;sA 4


