NIR/KW/18/5497
Bachelor of Commerce (B.Com.) Semester-V Examination
MARKETING MANAGEMENT
Paper—5-1
Elective—I

Time : Three Hours] [Maximum Marks : 80
N.B.:— (1) ALL questions are compulsory.
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(2) All questions carry equal marks.

Discuss the meaning and concept of Marketing Management. 8

Explain the difference between Traditiona and Modern concepts of Marketing. 8
OR

Write the various bases of Market segmentation. State its advantages and disadvantages.

16

Write the characteristics of Consumer market. 8

Explain online marketing and its challenges. 8
OR

Discuss the various Pricing Policies prevailing in the market. Also discuss the factors

affecting them. 16

Explain the procedure of New Product Development. 8

Write various distribution channels available for consumer goods. 8
OR

Explain the functions of distribution channel and the factors affecting them. 16

Explain the meaning of consumer behaviour and discuss the factors affecting it. 8

Brief out the role of after sadles services in modern business. 8
OR

Explain the concept of Sales Promotion. Compare the role of personal sdlling and advertising
in promotion. 16

5.  Write short answers :

(@)
(b)
(c)
(d)

Write the importance of Marketing Management.
Write short note on Industrial Market.

Write a short note on Branding.

L L

Explain the term E-marketing.
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