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N.B. :— (1) All questions are compulsory.
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(2) All questions carry equal marks.
Give the meaning and characteristics of Marketing.
Explain the importance of market segmentation.

OR

[Maximum Marks : 80

Define Marketing Management and mention in detail the objectives of Marketing Management.

Write the characteristics of service market.
Describe the factors influencing government buying.
OR
What is Price ? Write about the factors influencing pricing decisions.
Explain new product development policy.
Give the factors necessary for ideal packaging.
OR
Give the meaning and types of channels of distribution.
Discuss the consumer buying process.
State the functions of sales promotion department.

OR

What do you mean by promotion of sales ? Describe various technigues of promotion.

5. Write short answers :

@
(b)
©
(d)

Write a note on concept of Traditional Marketing.
Write anote on Online Marketing.
Why the Branding is necessary ?

|s Personal Selling an Art ?
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