
NRT/KS/19/5497
Bachelor of Commerce (B.Com.) Semester–V Examination

MARKETING MANAGEMENT
Paper–5–1

(Elective –I)
Time : Three Hours] [Maximum Marks : 80

N.B. :— (1) All questions are compulsory.

(2) All questions carry equal marks.

1. (a) Give the meaning and characteristics of Marketing. 8

(b) Explain the importance of market segmentation. 8

OR

(c) Define Marketing Management and mention in detail the objectives of Marketing Management.
16

2. (a) Write the characteristics of service market. 8

(b) Describe the factors influencing government buying. 8

OR

(c) What is Price ? Write about the factors influencing pricing decisions. 16

3. (a) Explain new product development policy. 8

(b) Give the factors necessary for ideal packaging. 8

OR

(c) Give the meaning and types of channels of distribution. 16

4. (a) Discuss the consumer buying process. 8

(b) State the functions of sales promotion department. 8

OR

(c) What do you mean by promotion of sales ? Describe various techniques of promotion. 16

5. Write short answers :

(a) Write a note on concept of Traditional Marketing. 4

(b) Write a note on Online Marketing. 4

(c) Why the Branding is necessary ? 4

(d) Is Personal Selling an Art ? 4
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¼ejkBh ekè;e½
1. ¼v½ foi.kukpk vFkZ lkaxwu foi.kukph oSf'k"Vs fo'kn djk- 8

¼c½ cktkj foHkfDrdj.kkps egRo Li"V djk- 8

fdaok

¼d½ foi.ku O;oLFkkiukph O;k[;k nsowu foi.ku O;oLFkkiukph mfí"Vîs lfoLrj uewn djk- 16

2. ¼v½ lsok foi.khph oSf'k"Vîs fygk- 8

¼c½ ljdkjh Ø;kWojhy izHkko ikM.kkjs ?kVd lkaXkk- 8

fdaok

¼d½ fdaer Eg.kts dk; \ fdaer fu/kkZj.kkl izHkkfor dj.kkjs ?kVd fo'kn djk- 16

3. ¼v½ uohu mRikfnr oLrwP;k fodklkps /kksj.k Li"V djk- 8

¼c½ vkn'kZ o pkaxY;k cka/k.khlkBh vko';d ckch Li"V djk- 8

fdaok

¼d½ forj.kkP;k ekxkZpk vFkZ lkaxwu forj.k ekxkZps izdkj lkaxk- 16

4. ¼v½ xzkgdkaP;k [kjsnh izfØ;soj ppkZ djk- 8

¼c½ foØe lao/kZu foHkkxkph dk;sZ lkaxk- 8

fdaok

¼d½ foØ; lao/kZu ;k iklwu vki.kkl dk; vFkZcks/k gksrks \ foØ; lao/kZukP;k fofo/k ra=kaps o.kZu djk-
16

5. laf{kIr mÙkjs fygk %

¼v½ foi.kukP;k ikjaikfjd ladYiusoj fVi.k fygk 4

¼c½ vkWuykbZu cktjis<soj ekfgrh fygk- 4

¼d½ cks/k fpUgkaph vko';drk dka vlrs \ 4

¼M½ O;fDrxr fcØh gh dyk vkgs dk; \ 4
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¼fgUnh ekè;e½
1. ¼v½ foi.ku dk vFkZ vkSj fo'ks"krk,a crkb;sA 8

¼c½ ckt+kj foHkktu ds egRo dks crkb;sA 8

vFkok

¼d½ foi.ku izca/ku dh O;k[;k nhft, rFkk foi.ku izca/ku ds mís';ksa dks mYysf[kr djsaA 16

2. ¼v½ lsok foi.kh dh fo'ks"krk,¡ fyf[k;sA 8

¼c½ 'kkldh; [kjhnh dks izHkkfor djus okys dkjdksa dk o.kZu djsaA 8

vFkok

¼d½ dher D;k gS \ dher fu/kkZj.k ij izHkko djus okys dkjd crkb;sA 16

3. ¼v½ u, mRikfnr oLrqvksa ds fodkl ds /kksj.k Li"V dhft,A 8

¼c½ vkn'kZ rFkk vkd"kZd laos"Vu ds lanHkZ esa vko';d ?kVd Li"V dhft,A 8

vFkok

¼d½ forj.k ekxZ dk vFkZ vkSj izdkj crkb;sA 16

4. ¼v½ miHkksDrk [kjhn izfØ;k ij ppkZ dhft,A 8

¼c½ foØ; lao/kZu foHkkx ds dk;ksZ a dks crk,aA 8

vFkok

¼d½ foØ; laoZ/ku ls vki D;k le>rs gSa \ foØ; lao/kZu dh fofHkUu rduhdksa dk o.kZu dhft,A
16

5. la{ksi esa mÙkj fyf[k, %

¼v½ foi.ku dh ikjaikfjd vo/kkj.kk ij ,d fVIi.kh fy[ksaA 4

¼c½ vkWuykbu foi.ku ij ,d fVIi.kh fy[ksaA 4

¼d½ czkafMax D;ksa t+:jh gS \ 4

¼M½ D;k O;fDrxr foØ; ,d dyk gS \ 4
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