
NRT/KS/19/5444
Bachelor of Commerce (B.Com.) Semester-I Examination

ADVERTISING, SALES PROMOTIONS AND SALES MANAGEMENT—I

Paper—8.3

Vocational Group—III

Time : Three Hours]  [Maximum Marks : 80

N.B. :— (1) ALL questions are compulsory.
(2) All questions carry equal marks.

1. (a) Define Advertising and state its types. 8

(b) Explain Ethical and Social Aspects of Advertising. 8

OR

(c) Explain the role of Advertising in Marketing Process. 8

(d) Analyse the legal aspects of Advertising. 8

2. (a) State the features of effective integrated marketing communications. 8

(b) What is Brand Image ? How it can be built ? 8

OR

(c) Explain various elements of Brand Management. 8

(d) State features and process of creation of Brand Equity. 8

3. (a) What are the functions of Advertising Agency ? State their importance. 8

(b) How does a Brand Manager select the media for Advertising a Brand ? 8

OR

(c) Write the role of market research for the success of an advertisement. 8

(d) Describe the process of developing an advertisement. 8

4. (a) State the process of objective setting and market positioning for sales promotion. 8

(b) Highlight DAGMAR approach in determination of target audience for sales promotion. 8

OR

(c) Analyse the assumptions about consumer behaviour in market. 8

(d) State the advantages and limitations of DAGMAR approach. 8

5. Write short answers on :

(a) Write advantages and limitations of advertising. 4

(b) State benefits of effective brand. 4

(c) What do you mean by structure of an advertising agency ? 4

(d) Write limitations of market positioning. 4
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¼ejkBh ekè;e½
1. (v) foKkiukph O;k[;k djk- R;kps izdkj fo’kn djk- 8

(c) foKkiukps uSfrd vkf.k lkekftd iSyw Li"V djk- 8

fdaok
(d) foi.ku izfØ;sr foKkiukph Hkwfedk Li"V djk- 8

(M) foKkiukps oS/kkfud iSyw Li"V djk- 8

2. (v) ,dkfRed (Integrated) foi.kh lans’kogukph oSf’k"Vîs fo’kn djk- 8

(c) fpUgkadu izfrek (Brand Image) dk; vkgs \ frph cka/k.kh d’kh djrk ;sbZy \ 8

fdaok
(d) fpUgkadu O;oLFkkiukph fofo/k ewyrRos Li"V djk- 8

(M) fpUgkadu lerk (Brand Equity) ph oSf’k"Vîs vkf.k fufeZrh izfØ;k fo’kn djk- 8

3. (v) foKkiu vfHkdR;kZph dk;sZ dks.krh vkgsr \ R;kaps egRo fo’kn djk- 8

(c) fof’k"V fpUgkadukP;k foKkiuklkBh ,[kknk O;oLFkkid ek/;ekph fuoM dlk djrks \ 8

fdaok
(d) ,[kk|k foKkiukyk ;’kLoh dj.;kr foi.kh la’kks/kukph Hkwfedk fygk- 8

(M) foKkiukpk fodkl dj.;kps izfØ;sps o.kZu djk- 8

4. (v) foØ; izksRlkguklkBh míh"V fu/kkZj.kkph vkf.k foi.kh izksRlkgukph izfØ;k fo’kn djk- 8

(c) foØ; izksRlkguklkBh y{k (Target) izs{kd (Audience) DAGMAR n‘"Vhdksukuqlkj fu/kkZj.k dj.;koj
izdk’k |k- 8

fdaok
(d) foi.khrhy miHkksDR;kP;k orZ.kqfdph x‘ghrs fo’ys"k.k djk- 8

(M) DAGMAR n‘"Vhdksukps ykHk vkf.k e;kZnk fo’kn djk- 8

5. laf{kIr mÙkjs fygk %

(v) foKkiukps ykHk vkf.k e;kZnk fygk- 4

(c) izHkkoh fpUgkadukps ykHk fo’kn djk- 4

(d) foKkiu vfHkdj.kkP;k (Agency) lajpusiklwu vki.kkl dk; vFkZcks/k gksrks \ 4

(M) foi.kh fLFkfrLFkkiusP;k (Positioning) e;kZnk fygk- 4
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¼fgUnh ekè;e½
1. (v) foKkiu dh O;k[;k dhft;sA mlds izdkj crkb;sA 8

(c) foKkiu ds uSfrd ,oa lkekftd igyw Li"V dhft;sA 8

vFkok
(d) foi.ku izfØ;k esa foKkiu dh Hkwfedk Li"V dhft;sA 8

(M) foKkiu ds oS/kkfud igyw Li"V dhft;sA 8

2. (v) ,dkfRed (Integrated) foi.kh lans’kogu dh fo’ks"krk,a crkb;sA 8

(c) fpUgkadu izfrek (Brand Image) D;k gS \ mldh fufeZrh dSls dh tk ldrh gS \ 8

vFkok
(d) fpUgkadu O;oLFkkiu ds fofo/k ewyrRoksa dks Li"V dhft;sA 8

(M) fpUgkadu lerk (Brand Equity) dh fo’ks"krk,a ,oa fufeZrh izfØ;k crkb;sA 8

3. (v) foKkiu vfHkdrkZ ds dk;Z dkSuls gSa \ mudk egRo crkb;sA 8

(c) fof’k"V fpUgkadu ds foKkiu ds fy;s ,d O;oLFkkid ek/;e dk pquko dSls djrk gS \ 8

vFkok
(d) fdlh ,d foKkiu dks lQy djus esa foi.kh la’kks/ku dh Hkwfedk fyf[k;sA 8

(M) foKkiu dk fodkl djus dh izfØ;k dk o.kZu dhft;sA 8

4. (v) foØ; izksRlkgu ds fy;s mís’; fu/kkZj.k dh ,oa foi.kh izksRlkgu dh izfØ;k crkb;sA 8

(c) foØ; izksRlkgu ds fy;s y{k izs{kd (Target Audience) dks DAGMAR n‘f"Vdks.k vuqlkj fu/kkZj.k
ij izdk’k nhft;sA 8

vFkok
(d) foi.kh esa miHkksDrk O;ogkj dh ekU;rkvksa dk fo’ys"k.k dhft;sA 8

(M) DAGMAR n‘f"Vdks.k ds ykHk ,oa e;kZnk crkb;sA 8

5. la{ksi esa mÙkj fyf[k;s %

(v) foKkiu ds ykHk ,oa e;kZnk,a fyf[k;sA 4

(c) izHkkoh fpUgkadu ds ykHk crkb;sA 4

(d) foKkiu vfHkdj.k (Agency) dh lajpuk ls vki D;k le>rs gSa \ 4

(M) foi.kh fLFkfr LFkkiu (Positioning) dh e;kZnk,a fyf[k;sA 4


