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N.B. :(— (1) ALL questions are compulsory.
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(2) All guestions carry equal marks.
Define Advertising and state its types.

Explain Ethical and Social Aspects of Advertising.
OR
Explain the role of Advertising in Marketing Process.
Analyse the legal aspects of Advertising.
State the features of effective integrated marketing communications.
What is Brand Image ? How it can be built ?
OR
Explain various elements of Brand Management.
State features and process of creation of Brand Equity.
What are the functions of Advertising Agency ? State their importance.
How does a Brand Manager select the media for Advertising a Brand ?
OR
Write the role of market research for the success of an advertisement.
Describe the process of developing an advertisement.

State the process of objective setting and market positioning for sales promotion.

Highlight DAGMAR approach in determination of target audience for sales promotion.

OR
Analyse the assumptions about consumer behaviour in market.

State the advantages and limitations of DAGMAR approach.

5.  Write short answers on :

(@)
(b)
(©)
(d)

Write advantages and limitations of advertising.
State benefits of effective brand.
What do you mean by structure of an advertising agency ?

Write limitations of market positioning.
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1. () OO e 1. T YR [Gee # 8
(@) s i o g U6 ' # 8
far
() fauurE gfhdq fastoam sqf¥sr wase . 8
(3) s darfe U TS 8
2. (3) wsricAs (Integrated) fauelr Hoerasar=r dferey faerg & 8
@) Fresiea ufawm (Brand Image) & 3me ? fo=it st weft wear aEq ? 8
far
() Freihd cygwemuAT=l fafay Heded Tse . 8
(3) Foreida @war (Brand Equity) ot aferexr sifor i gfeam faore = 8
3. (3 faama sfecalh s Forh smea ? @ weea fawe & 8
() faferse Frsiwareur AROA™EEl TR sgawus AreHEl Fas wEr widl 7 8
far
() T fasOATen gerdl wRvar fquel gengrE g fom 8
(8) fasmaTar fasra svara gheaa auig &, 8
4. () fospo dreaeAmEmdt ese Fgteom it ool drcaeARh gtk faorg ww 8
() fawg gicasAEdr a8 (Target) &% (Audience) DAGMAR TR ATLER gtz wyoamE
EETEII 8
far
(@) Fooiie Iuscr=ar advfeel Eid e w1 8
(3) DAGMAR TSI a9 3o Hufer e &, 8
5 dfem IR forer
@) fasmoAr o enfor Amier for, 4
(&) gl Feeiwar aw faee #wR 4
(@) fastmom sfeom=aT (Agency) EXEHUEA SOOI H AdeE el ! 4
(3) faueft Rufdeam==ar (Positioning) wufar ferr. 4
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CREN]
() Frrsied cyawemma & [afdg Hercal d T BN | 8
(3) fomei®= @war (Brand Equity) & fagrsamd wa iy gfear samed 8
3. (3 foama sfywal & #f H=8 & ? IR Hecd arey | 8
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(F) fquol H IJuAdT @B @ AFUQR H1 e S | 8
(3) DAGMAR gftcaivy & @1 U wial srey | 8
5. dev # 3Sx ey
() fEmE & o u§ wwiee fofed | 4
(@) gorEl Fegiea & o aared | 4
(%) fasma sfeeor (Agency) #1 €X@FT & 3T FT GHA & ° 4
(3) fausft Rufy Tomm= (Positioning) # wuferd forfadr | 4
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