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Bachelor of Commerce (B.Com.) Semester—I Examination
ADVERTISING SALES PROMOTIONS AND SALES MANAGEMENT—I
(Optional)
Vocational Group—III
Time : Three Hours] [Maximum Marks : 80
N.B. :— (1) All questions are compulsory.
(2) All questions carry equal marks.
1. (a) Discuss the role of advertising in Marketing Process. 8
(b) What are the ethical aspects of advertising ? 8
OR
(c) Explain the promotional functions of advertising.
(d) Write a note on types of advertising.
2. (a) Point out the features of integrated marketing.
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(b) State the process of brand management.
OR
(c) Narrate the necessity of brand building in Competition.
(d) How brand act as an effective communication device ? Explain.

3. (a) Mention the major players in advertising.
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(b) Elaborate the role of advertising agency.

OR
(c) What are the various types of advertising agency ?
(d) Comment on suitable media for advertisement.

4. (a) “A marketer formulates his objectives for marketing process.” Elucidate.
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(b) Describe DAGMAR approach for pursuing customer.
OR

(c) Indicate the assumptions about consumer behaviour.
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(d) Explain the various factors determining consumer behaviour.
5. Answer in brief :

(a) Highlight on the social aspects of advertising.

(b) Comment on ethics of advertising.

(c) Point out the process of advertisement development.
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(d) Explain the concept of marketing positioning.
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