
NRJ/KW/17/6547

Bachelor of Commerce (B.Com.) Semester—I Examination
ADVERTISING SALES PROMOTIONS AND SALES MANAGEMENT—I

(Optional)
Vocational Group—III

Time : Three Hours] [Maximum Marks : 80

N.B. :— (1) All questions are compulsory.

(2) All questions carry equal marks.

1. (a) Discuss the role of advertising in Marketing Process. 8

(b) What are the ethical aspects of advertising ? 8

OR

(c) Explain the promotional functions of advertising. 8

(d) Write a note on types of advertising. 8

2. (a) Point out the features of integrated marketing. 8

(b) State the process of brand management. 8

OR

(c) Narrate the necessity of brand building in Competition. 8

(d) How brand act as an effective communication device ? Explain. 8

3. (a) Mention the major players in advertising. 8

(b) Elaborate the role of advertising agency. 8

OR

(c) What are the various types of advertising agency ? 8

(d) Comment on suitable media for advertisement. 8

4. (a) “A marketer formulates his objectives for marketing process.” Elucidate. 8

(b) Describe DAGMAR approach for pursuing customer. 8

OR

(c) Indicate the assumptions about consumer behaviour. 8

(d) Explain the various factors determining consumer behaviour. 8

5. Answer in brief :

(a) Highlight on the social aspects of advertising. 4

(b) Comment on ethics of advertising. 4

(c) Point out the process of advertisement development. 4

(d) Explain the concept of marketing positioning. 4
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¼ejkBh ek/;e½

1. ¼v½ foi.ku izfØ;sr tkghjkrhP;k Hkwehdsoj ppkZ djk- 8

¼c½ tkghjkrhps furheqY;kps eqís dks.krs vkgsr \ 8

fdaok

¼d½ tkghjkrhps lao/kZu dk;sZ Li"V djk- 8

¼M½ tkghjkrhP;k izdkjkoj fVIi.k fygk- 8

2. ¼v½ ,dhÑr (Integrated) foi.kukps y{k.ks a uewn djk- 8

¼c½ fpUgkadu O;oLFkkiukph izfØ;k lkaxk- 8

fdaok

¼d½ Li/ksZr fpUgkadu ck/k.khph vko';drk fo'kn djk- 8

¼M½ izHkkoh lans'kogu lk/ku Eg.kwu fpUgkadu dls dk;Z djrs \ Li"V djk- 8

3. ¼v½ tkghjkrhr izeq[k dk;Z dj.kkjs n'kZok- 8

¼c½ tkghjkr vfHkdr`Zokph Hkwehdk lfoLrj Li"V djk- 8

fdaok

¼d½ tkghjkr vfHkdr`Zokps fooh/k izdkj dks.krs vkgsr \ 8

¼M½ tkghjkrhP;k lq;ksX; ek/;ekoj Hkk"; djk- 8

4. ¼v½ ^^foi.kudrkZ izfØ;sdjhrk R;kps mfí"V;sa fuekZ.k djrks-** Li"V djk- 8

¼c½ xzkgd mÙkstuk lkBh DAGMAR n`"Vhdksukps o.kZu djk- 8

fdaok

¼d½ xzkgd orqZ.kwdhckcr x`ghrs uewn djk- 8

¼M½ xzkgd orqZ.kwd fu/kkZj.kkps fooh/k ?kVd Li"V djk- 8

5. laf{kIr mÙkjs fygk %

¼v½ tkghjkrhP;k lkekthd ckchoj izdk'k Vkdk- 4

¼c½ tkghjkrhP;k uSÙkhd eqY;koj Hkk"; djk- 4

¼d½ tkghjkr fodklkph izfØ;k uewn djk- 4

¼M½ foi.ku fLFkrhph ladYiuk Li"V djk- 4
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¼fgUnh ek/;e½

1. ¼v½ foi.ku izfØ;k esa foKkiu dh Hkwfedk ij ppkZ dhft;sA 8

¼c½ foKkiu uhfr ewY; dh ckrsa dkSulh gSa \ 8

vFkok

¼d½ foKkiu lao/kZu dk;Z Li"V dhft;sA 8

¼M½ foKkiu izdkjksa ij fVIi.kh fyf[k;sA 8

2. ¼v½ ,dhÑr foi.ku ds y{k.k n'kkZb;sA 8

¼c½ fpUgkadu izca/ku dh  izfØ;k crykb;sA 8

vFkok

¼d½ Li/kkZ esa fpUgkadu rS;kj djus dh vko';drk fo'kn dhft;sA 8

¼M½ izHkko'khy laizs"k.k lk/ku ds gsrw fpUgkadu dSls dk;Z djrk gS \ Li"V dhft;sA 8

3. ¼v½ foKkiu ds eq[; dk;Z djus okys n'kkZb;sA 8

¼c½ foKkiu vfHkdr`Zo dh Hkwfedk foLr`r dhft;sA 8

vFkok

¼d½ foKkiu vfHkdr`Zo ds fofHkUu izdkj dkSuls gSa \ 8

¼M½ foKkiu ds mfpr ek/;e ij Hkk"; dhft;sA 8

4. ¼v½ ^^foi.kudrkZ foi.ku izfØ;k esa mlds mís'k fuf'pr djrk gSA** Li"V dhft;sA 8

¼c½ xzkgd mÙkstu gsrq DAGMAR n`f"V{ksi dk o.kZu dhft;sA 8

vFkok

¼d½ xzkgd vkpj.k ds x`ghrs crykb;sA 8

¼M½ xzkgd vkpj.k fu/kkZj.k ds fofHkUu dkjd Li"V dhft;sA 8

5. la{ksi esa mÙkj fyf[k;s %

¼v½ foKkiu dh lkekftd ckrksa ij izdk'k Mkfy;sA 4

¼c½ foKkiu ds uhfr ewY; ij Hkk"; dhft;sA 4

¼d½ foKkiu fodkl dh izfØ;k uewn dhft;sA 4

¼M½ foi.ku fLFkrh dh vo/kkj.kk Li"V dhft;sA 4
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