
NRJ/KW/17/6563
Bachelor of Commerce (B.Com.) Semester—II Examination

ADVERTISING, SALES PROMOTION AND SALES MANAGEMENT—II

Optional Group—III

Time : Three Hours] [Maximum Marks : 80

N.B. :— (1) ALL questions are compulsory.

(2) All questions carry equal marks.

1. (a) How do we build advertising programme ? 8

(b) What are the creative strategies in advertising ? 8

OR

(c) State the advantages and disadvantages of Print advertising. 8

(d) Mention the characteristics of layout campaign planning. 8

2. (a) What is meant by sales promotion ? Explain its features and purpose. 8

(b) Write the importance of sales promotion campaign. 8

OR

(c) Discuss the tools and techniques of sales promotion. 8

(d) Narrate the role and growth of sales promotion. 8

3. (a) Explain the role of selling in planned economy. 8

(b) Comment on ‘Selling’ as a career. 8

OR

(c) How does one acquire skills and develop new qualities for salesmen ? 8

(d) “Salesmanship is an art or science” ? Elucidate. 8

4. (a) What are the objectives of planned selling system ? 8

(b) State the tips and suggestions to improve personal ability of salesmen. 8

OR

(c) Elaborate the need of product knowledge to salesmen. 8

(d) Point out the essential skills for salesmen. 8

5. Answer in brief :

(a) Importance of message. 4

(b) Logic for sales promotion programmes development. 4

(c) Improve growth chances for selling. 4

(d) Advantages of planned selling system. 4
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¼ejkBh ekè;e½
1. ¼v½ tkfgjkr dk;ZØe dlk r;kj dsyk tkrks \ 8

¼c½ tkfgjkrhrhy jpukRed O;wgjpuk (Strategies) dks.krh vkgs \ 8

fdaok

¼d½ eqfnzr tkfgjkrhps Qk;ns o rksVs lkaxk- 8

¼M½ eksfge fu;kstu ekaM.khph oSf'k"Vîs ueqn djk- 8

2. ¼v½ foØh lao/kZu Eg.kts dk; \ R;kps y{k.ks o mís'k Li"V djk- 8

¼c½ foØh lao/kZu eksfgesps egRo fygk- 8

fdaok
¼d½ foØ; lao/kZukph midj.ks o ra=s ;koj ppkZ djk- 8

¼M½ foØ; lao/kZukph Hkwfedk vkf.k o`)h ueqn djk- 8

3. ¼v½ fu;ksftr vFkZO;oLFksr foØhph Hkwfedk Li"V djk- 8

¼c½ ^foØh ,d HkforO;* ;koj Hkk"; djk- 8

fdaok

¼d½ foØsrk dkS'kY; izkIr vkf.k ufou xq.kkapk fodkl dlk djrks \ 8

¼M½ foØh dj.;kps dlc (Salesmanship) dyk vkgs dh foKku fl) djk- 8

4. ¼v½ fu;ksftr foØh i)rhph mfí"Vîs dks.krh vkgsr \ 8

¼c½ foØsR;kph oS;fDrd ;ksX;rk lq/kkj.;klkBh ;qdR;k vkf.k lwpuk lkaxk- 8

fdaok

¼d½ foØsR;kyk mRikn Kkkukph xjt] lfoLrj Li"V djk- 8

¼M½ foØsR;kps vko';d dkS'kY; ueqn djk- 8

5. FkksMD;kr mÙkjs fygk %—

¼v½ lans'kkps egRo 4

¼c½ foØh lao/kZu dk;ZØe fodklkdfjrk rdZ 4

¼d½ foØh la/khok<hr lq/kkj.kk 4

¼M½ fu;ksftr foØh i)rhps Qk;ns- 4
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¼fgUnh ekè;e½
1. ¼v½ foKkiu dk;ZØe dSls cukrs gSa \ 8

¼c½ foKkiu esa jpukRed O;wgjpuk dkSulh gS \ 8

vFkok

¼d½ NikbZ foKkiu ¼Print advertising½ ds ykHk ,oa gkfu;ka crykb;sA 8

¼M½ ysvkÅV vfHk;ku ;kstuk dh fo'ks"krk,a n'kkZb;sA 8

2. ¼v½ foØ; lao/kZu ls D;k vk'k; gS \ mlds y{k.k ,oa mís'; Li"V dhft;sA 8

¼c½ foØ; lao/kZu vkanksyu dk egRo fyf[k,A 8

vFkok
¼d½ foØ; lao/kZu ds lk/ku ,oa rduhd ij ppkZ dhft,A 8

¼M½ foØ; lao/kZu dh Hkwfedk ,oa o`f) n'kkZb;sA 8

3. ¼v½ fu;ksftr vFkZO;oLFkk esa foØ; dh Hkwfedk Li"V dhft,A 8

¼c½ ^^foØ; ,d Hkfo"; gSa** bl ij Hkk"; dhft;sA 8

vFkok

¼d½ foØsrk ds dkS'ky laiknu ,oa u;s xq.kksa dk fodkl dSls gksrk gS \ 8

¼M½ ^^fcØh djus dk dk;Z ^dyk ,oa foKku** fl) dhft,A 8

4. ¼v½ fu;ksftr foØ; i)fr ds mís'; dkSu ls gSa \ 8

¼c½ foØsrk dh O;fDrxr ;ksX;rk lq/kkj gsrq ;qfDr;ka ,oa lwpuk;sa crykb;sA 8

vFkok

¼d½ ^foØsrk dks mRikn Kku dh vko';drk* lfoLrkj Li"V dhft,A 8

¼M½ foØsrk ds vko';d dkS'ky fo'kn dhft,A 8

5. la{ksi esa mÙkj fyf[k, %—

¼v½ lans'k dk egRo 4

¼c½ foØ; lao/kZu dk;ZØe fodkl ds rdZ 4

¼d½ foØ; volj o`f) esa lq/kkj 4

¼M½ fu;ksftr foØ; i)fr ds ykHkA 4
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