NRJ/KW/17/6579

Bachelor of Commerce (B.Com.) Semester—III Examination
ADVERTISING SALES PROMOTION AND SALES MANAGEMENT—III
(Optional)

Vocational Group—III

Time : Three Hours] [Maximum Marks : 80

Note :— (1) All questions are compulsory.
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(2) All questions carry equal marks.

Mention the merits and demerits of personal selling.

What is meant by advertising ? Explain its significance relating to marketing and communication.
OR

Detail out the objectives and benefits of sales promotion.

Explain the meaning and significance of pricing decision.

Point out the scope of advertisement for expanding market potentials.

Mention the relationship between advertisement and sustaining scale of production.
OR

“Advertisement is the key for increasing profits”. Comment.

Write on relationship between sales lead and advertisement.

Comment on different modes of advertisement by Retail Trade.

Describe the format of advertisement of financial institutions.
OR

Point out the considerations taken by large corporations in draft of their advertisement.

Write procedure for drafting of advertisement for selective demand products.

Write features of Goals and Strategy of advertisements.

Narrate criteria of determining objectives of advertisements.
OR

How communication objectives help in market enlargement ?

Evaluate Russell Colley’s approach of measuring efficiency of advertisement.

Write short answers :

(a)
(b)
(c)
(d)

Narrate the role of advertising in marketing mix.
“Advertisement is a dominating promotional tool.” Explain.
Comment on success of Push Advertisement.

Write a note on strategy of drafting of an advertisement.
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