
NRJ/KW/17/6579
Bachelor of Commerce (B.Com.) Semester—III  Examination

ADVERTISING SALES PROMOTION AND SALES MANAGEMENT—III
(Optional)

Vocational Group—III
Time : Three Hours] [Maximum Marks : 80

Note :— (1) All questions are compulsory.
(2) All questions carry equal marks.

1. (a) Mention the merits and demerits of personal selling.
(b) What is meant by advertising ? Explain its significance relating to marketing and communication.

OR
(c) Detail out the objectives and benefits of sales promotion.
(d) Explain the meaning and significance of pricing decision.

2. (a) Point out the scope of advertisement for expanding market potentials.
(b) Mention the relationship between advertisement and sustaining scale of production.

OR
(c) “Advertisement is the key for increasing profits”. Comment.
(d) Write on relationship between sales lead and advertisement.

3. (a) Comment on different modes of advertisement by Retail Trade.
(b) Describe the format of advertisement of financial institutions.

OR
(c) Point out the considerations taken by large corporations in draft of their advertisement.
(d) Write procedure for drafting of advertisement for selective demand products.

4. (a) Write features of Goals and Strategy of advertisements.
(b) Narrate criteria of determining objectives of advertisements.

OR
(c) How communication objectives help in market enlargement ?
(d) Evaluate Russell Colley’s approach of measuring efficiency of advertisement.

5. Write short answers :
(a) Narrate the role of advertising in marketing mix.
(b) “Advertisement is a dominating promotional tool.” Explain.
(c) Comment on success of Push Advertisement.
(d) Write a note on strategy of drafting of an advertisement.

POY—28866 1



NRJ/KW/17/6579
Bachelor of Commerce (B.Com.) Semester—III  Examination

ADVERTISING SALES PROMOTION AND SALES MANAGEMENT—III
(Optional)

Vocational Group—III
Time : Three Hours] [Maximum Marks : 80

Note :— (1) All questions are compulsory.
(2) All questions carry equal marks.

¼ejkBh ek/;e½
1. ¼v½ O;fDrxr foØhps Qk;ns vkf.k rksVs n'kZok-

¼c½ foKkiu Eg.kts dk; \ R;kps foi.ku vkf.k lans'kogukrhy egRo Li"V djk-

fdaok

¼d½ foØh lao/kZukps mís'k vkf.k ykHk lfoLrj fygk-

¼M½ ewY; fu.kZ;kpk vFkZ vkf.k egRo Li"V djk-

2. ¼v½ foi.kh {kersP;k foLrkjklkBh foKkiukaP;k O;kIrhl uewn djk-

¼c½ mRiknukps ifjek.k fVdowu Bso.;kr vkf.k foKkiukrhy laca/k uewn djk-

fdaok

¼d½ ^^tkfgjkr gh uQk ok<fo.;kph fdYyh vkgs-** Hkk"; djk-

¼M½ foØh usr`Ro vkf.k tkghjkrh ;kaP;krhy laca/k fygk-

3. ¼v½ fdjdksG O;kikjha}kjk foKkiu dj.;kP;k fofo/k ekxkZoj Hkk"; djk-

¼c½ foÙkh; laLFkkaP;k tkfgjkrhaP;k izk:ikps o.kZu djk-

fdaok

¼d½ eksBîk egkeaMGk}kjk R;kaP;k tkghjkrhpk elqnk r;kj djrkauk dks.krs eqís y{kkar ?ksrys tkrkr] rs uewn
djk-

¼M½ fuoMd ekx.kh vl.kkÚ;k mRiknkaP;k tkfgjkrhapk elqnk r;kj dj.;kP;k izfØ;sl fygk-

4. ¼v½ foKkiukaph mfí"Vs vkf.k j.kuhfrph oSf'k"Vîs fygk-

¼c½ foKkiukps mís'k fu/kkZj.k dj.;kps fud"k uewn djk-

fdaok

¼d½ cktkj foLrkjhdj.kkr lans'kogukph mfí"Vîs d'kh enr djrkr \

¼M½ foKkiukph dk;Z{kerk ekiu dj.;kpk jlsy dqyh ;kaP;k n`"Vhdksukps ewY;ekiu djk-

5. laf{kIr mÙkjs fygk %

¼v½ foi.ku feJ.kkr foKkiukph Hkwfedk fo'kn djk-

¼c½ ^^foKkiu gs lao/kZukps ,d izcG lk/ku vkgs-** Li"V djk-

¼d½ ncko foKkiukaP;k ;'kkoj Hkk"; djk-

¼M½ foKkiukpk elqnk r;kj dj.;kP;k j.kuhfroj ,d fVi.k fygk-
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¼fgUnh ek/;e½
1. ¼v½ O;fDrxr foØ; ds ykHk ,oa gkfu;k¡ n'kkZb;sA

¼c½ foKkiu D;k gS \ mlds foi.ku ,oa lans'kogu esa egRo Li"V dhft;sA

vFkok

¼d½ foØ; lao/kZu ds mís'; ,oa ykHk lfoLrkj fyf[k;sA

¼M½ ewY; fu.kZ; dk vFkZ ,oa egRo Li"V dhft;sA

2. ¼v½ foi.kh {kerk ds foLrkj ds fy;s foKkiuksa dh O;kfIr dks crkb;sA

¼c½ mRiknu dk iSekuk dk;e j[kus esa ,oa foKkiu esa laca/k n'kkZb;sA

vFkok

¼d½ ^^foKkiu ;g ykHk o`f) dh dqath gSA** Hkk"; dhft;sA

¼M½ foØ; usr`Ro ,oa foKkiuksa esa laca/k fyf[k;sA

3. ¼v½ [kqnjk O;kikfj;ksa }kjk foKkiu djus ds fofo/k ekxks± ij Hkk"; dhft;sA

¼c½ foÙkh; laLFkkvksa ds foKkiuksa ds izk:iksa dk o.kZu dhft;sA

vFkok

¼d½ cM+h fuxeksa }kjk muds foKkiu dk elkSnk rS;kj djrs gq;s] dkSuls eqís /;ku esa fy, tkrs gSa] os
n'kkZb;sA

¼M½ pqfuank ekax mRiknksa ds foKku ds ik:i rS;kj djus ds fy, izfØ;k fy[ksaA

4. ¼v½ foKkiuksa ds mís'; ,oa jktuhfr dh fo'ks"krk,a fyf[k;sA

¼c½ foKkiu ds mís'; fu/kkZj.k djus dh dlkSfV;k¡ n'kkZb;sA

vFkok

¼d½ cktkj ds foLrkjhdj.k esa lans'kogu ds mís'; dSls enr djrs gSa \

¼M½ foKkiuksa dh dk;Z{kerk dk ekiu djus ds jlsy ,oa dqyh ds n`f"Vdks.kksa dk ewY;ekiu dhft,A

5. la{ksi esa mÙkj fyf[k;s %

¼v½ foi.ku feJ.k esa foKkiu dh Hkwfedk crkb;sA

¼c½ ^^foKkiu ;g lao/kZu dk ,d izcy lk/ku gSA** Li"V dhft;sA

¼d½ ncko foKkiuksa (Push Advertisement) dh lQyrk ij Hkk"; dhft;sA

¼M½ foKkiuksa dks elkSnk rS;kj djus ds j.kuhfr ij ,d fVIi.kh fyf[k;sA
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