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N.B. :— (1) ALL questions are compulsory.

(2) All questions carry equal marks.

1. (a) How does advertising play an important role in marketing process of a business firm ?
8

(b) Explain the legal, ethical and social aspects of advertising. 8

OR

(c) Describe the various types of advertising. 8

(d) What are the functions of advertising ? 8

2. (a) Explain the concept ‘Integrated Marketing Communication’. Discuss its features. 8

(b) What is Brand Management ? Highlight the different objectives of brand management.
8

OR

(c) Discuss ‘Brand equity’ and ‘Brand building’ as an important component of brand management
process of a company. 8

(d) Highlight the ethics of advertising. 8

3. (a) Narrate the major players in advertising. 8

(b) Briefly discuss the structure of advertising agency with its functions. 8

OR

(c) Discuss the role of Brand Manager in advertising. 8

(d) Explain the process of developing advertising. 8

4. (a) ‘Objective setting and market positioning are vital in marketing process.’ Discuss. 8

(b) Explain DAGMAR approach in determination of Target Audience. 8

OR

(c) Describe the assumptions about consumer behaviour. 8

(d) Discuss the measures to improve consumer psychology. 8

5. Answer in brief :

(a) Need of Advertising. 4

(b) Write a note on Brand Management. 4

(c) Write a note on role of Market Research Firms. 4

(d) Write major factors influencing consumer behaviour. 4
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¼ejkBh ekè;e½
1. (v) O;olk;krhy foi.kr izfØ;sr ^tkghjkr* d’kk izdkjs egRokph Hkwfedk fuHkkors rs Li"V djk- 8

(c) tkghjkrhP;k oS/kkfud] uSfrd o lkekftd ckch Li"V djk- 8

fdaok
(d) tkghjkrhps fofo/k izdkj lkaxk- 8

(M) tkghjkrhph dk;Zs dks.krh vkgsr \ 8

2. (v) ,dkfRed foi.ku lans’kogukph ladYiuk Li"V djk- R;kaP;k BGd y{k.kkaph ppkZ djk- 8

(c) ^^fpUgkadu O;oLFkkiu** Eg.kts dk; \ R;kph fofo/k oSf’k"Bs js[kkafdr djk- 8

fdaok
(d) ^fpUgkadu O;oLFkkiu izfØ;sr ^fpUgkadu lerk* o ^fpUgkadu cka/k.kh* egRokps Hkkx vkgsr*- ppkZ djk-

8

(M) tkghjkrhph furheÙkk BGdi.ks Li"V djk- 8

3. (v) tkghjkrhps eq[; dk;ZdrZs (major players) lkaxk- 8

(c) tkghjkr vfHkdrZ‘Rokph jpuk o dk;Zs FkksMD;kr O;Dr djk- 8

fdaok
(d) tkghjkrh e/ks fpUgkadu O;oLFkkidkP;k Hkwfedsph ppkZ djk- 8

(M) tkghjkr fodflr dj.;kph izfØ;k Li"V djk- 8

4. (v) ^mfí"Vî fu/kkZj.k* vkf.k ^foi.kh LFkkuh;dj.k* gs foi.ku izfØ;sr egRokps vkgsr- ppkZ djk- 8

(c) y{khr xzkgd fuf’pr dj.;kr MWxekj n‘"Vhdksu Li"V djk- 8

fdaok
(d) xzkgd orZo.kwdhph x‘ghrs o.kZu djk- 8

(M) xzkgdkph ekufldrk lq/kkfjr dj.;klkBh mik; lkaxk- 8

5. FkksMD;kr mÙkjs fygk %

(v) tkghjkrhaph vko’;drk- 4

(c) ^fpUgkadu O;oLFkkiu* — fVIi.kh fygk- 4

(d) foi.kh la’kks/ku is<îkaph Hkwfedk Li"V djk- 4

(M) xzkgd orZo.kwd izHkkfor dj.kkjh eq[; ?kVds lkaxk- 4
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¼fgUnh ekè;e½
1. (v) foi.ku izfØ;k esa foKkiu fdl izdkj ls egRoiw.kZ Hkwfedk fuHkkrk gS \ 8

(c) foKkiu ds oS/k] uSfrd rFkk lkekftd igyw Li"V dhft;sA 8

vFkok
(d) foKkiu ds fofo/k izdkj c;ku dhft;sA 8

(M) foKkiu ds dk;Z dkSuls gSa \ 8

2. (v) ,dkfRed foi.ku lans’kogu dh ladYiuk ,oa eq[; y{k.kksa dks Li"V dhft;sA 8

(c) ^fpg~ukadu O;oLFkkiu* D;k gS \ blds eq[; mís’; crkb;sA 8

vFkok
(d) ^fpg~ukadu lekurk rFkk fpg~ukadu fuekZ.k (Brand equity and Brand building)] ;g fpg~ukadu

O;oLFkkiu izfØ;k dk izeq[k vax gSA* ppkZ dhft;sA 8

(M) foKkiu dh vkpkj uhfr (ethics) Li"V dhft;sA 8

3. (v) foKkiu esa izeq[k dk;ZdrkZ Li"V dhft;sA 8

(c) foKkiu vfHkdrZ‘Ro dh lajpuk ,oa dk;kZas ij ppkZ dhft;sA 8

vFkok
(d) foKkiu esa fpg~ukadu O;oLFkkid dh Hkwfedk crkb;sA 8

(M) foKkiu fodflr djus dh izfØ;k Li"V dhft;sA 8

4. (v) ^^foi.ku izfØ;k esa mfí"V fu/kkZj.k rFkk foi.kh LFkkuh;dj.k egRoiw.kZ gSA** ppkZ dhft;sA 8

(c) y{khr xzkgd fu/kkZj.k esa ^MWxekj* n‘f"Vdks.k dks Li"V dhft;sA 8

vFkok
(d) miHkksDrk O;ogkj esa x‘ghr rF;ksa dk o.kZu dhft;sA 8

(M) miHkksDrk euksfoKku dks csgrj cukus ds mik;ksa ij ppkZ djsaA 8

5. laf{kIr esa fyf[k;s %

(v) foKkiu dh vko’;drk D;ksa gS \ 4

(c) fpg~ukadu O;oLFkkiu ij fVIi.kh dhft;sA 4

(d) foi.kh ’kks/k laLFkkvksa dh Hkwfedk ij fVIi.kh fyf[k;sA 4

(M) miHkksDrk O;ogkj dks izHkkfor djus okys izeq[k dkjd fyf[k;sA 4


