NIR/KW/18/5444
Bachelor of Commerce (B.Com.) Semester—I Examination

ADVERTISING SALES PROMOTIONS AND SALES MANAGEMENT—I
Paper—8.3
Vocational Group—I11
Time : Three Hours) [Maximum Marks : 80
N.B. :— (1) ALL questions are compulsory.
(2) All questions carry equal marks.

1. (a) How does advertisng play an important role in marketing process of a business firm ?

8
(b) Explain the legal, ethical and socid aspects of advertisng. 8
OR
(c) Describe the various types of advertising. 8
(d) What are the functions of advertisng ?
2. (a) Explain the concept ‘Integrated Marketing Communication’. Discuss its features. 8
(b) What is Brand Management ? Highlight the different objectives of brand management.
8
OR
(c) Discuss ‘Brand equity’ and ‘Brand building’ as an important component of brand management
process of a company. 8
(d) Highlight the ethics of advertisng. 8
3. (a) Narate the mgor players in advertisng. 8
(b) Briefly discuss the structure of advertisng agency with its functions. 8
OR
(c) Discuss the role of Brand Manager in advertisng. 8
(d) Explain the process of developing advertising. 8
4. (a) ‘Objective setting and market postioning are vital in marketing process.” Discuss. 8
(b) Explain DAGMAR approach in determination of Target Audience. 8
OR
(c) Describe the assumptions about consumer behaviour.
(d) Discuss the measures to improve consumer psychology.
5. Answer in brief :
(@) Need of Advertising. 4
(b) Write a note on Brand Management. 4
(c) Write a note on role of Market Research Firms. 4
(d) Write mgor factors influencing consumer behaviour. 4
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