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(2) All questions carry equa marks.
Define advertisement. State its advantages and limitations.

Explain Ethical and Social aspectsin advertisement.
OR
What are the various types of Advertising ?
Explain the functions of advertising.
Explain the features of integrated marketing communication.

What is Brand Management ? State the different objectives of Brand Management.

OR
State the features and process of creation of Brand Equity.
Explain the necessity of Brand Building in competition.
Mention the major playersin advertising .
Explain the functions of Advertising Agency.
OR
Write the role of market research for the success of an advertisement.

Explain the process of developing advertising.

[Maximum Marks : 80

o 0 00 ©

o o 0 ©

8
8

‘In marketing process Objective setting and market positioning plays a crucial role — Discuss.

Explain DAGMAR approach in determination of Target Audience.
OR
State the assumptions about Consumer Behaviour.

Enumerate the various factors determining Consumer Behaviour.

5. Answerinbrief :
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State the need of Advertising
What is‘Brand Image’ ?
Write the types of advertising media.

Discuss the measures to improve consumer psychology.
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