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Bachelor of Commerce (B.Com.) Semester–I Examination

ADVERTISING SALES PROMOTIONS AND SALES MANAGEMENT–I

Paper—8.3

Vocational Group–III

Time : Three Hours] [Maximum Marks : 80

Note :— (1) ALL questions are compulsory.

(2) All questions carry equal marks.

1. (a) Define advertisement. State its advantages and limitations. 8

(b) Explain Ethical and Social aspects in advertisement. 8

OR

(c) What are the various types of Advertising ? 8

(d) Explain the functions of advertising. 8

2. (a) Explain the features of integrated marketing communication. 8

(b) What is Brand Management ? State the different objectives of Brand Management. 8

OR

(c) State the features and process of creation of Brand Equity. 8

(d) Explain the necessity of Brand Building in competition. 8

3. (a) Mention the major players in advertising . 8

(b) Explain the functions of Advertising Agency. 8

OR

(c) Write the role of market research for the success of an advertisement. 8

(d) Explain the process of developing advertising. 8

4. (a) ‘In marketing process Objective setting and market positioning plays a crucial role’ — Discuss.
8

(b) Explain DAGMAR approach in determination of Target Audience. 8

OR

(c) State the assumptions about Consumer Behaviour. 8

(d) Enumerate the various factors determining Consumer Behaviour. 8

5. Answer in brief :

(a) State the need of Advertising 4

(b) What is ‘Brand Image’ ? 4

(c) Write the types of advertising media. 4

(d) Discuss the measures to improve consumer psychology. 4
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¼ejkBh ekè;e½
1. ¼v½ tkfgjkrhph O;k[;k djk- tkfgjkrhps ykHk vkf.k e;kZnk fo'kn djk- 8

¼c½ tkfgjkrhP;k uSfrd o lkekftd ckch Li"V djk- 8

fdaok
¼d½ tkfgjkrhps fofo/k izdkj dks.krh vkgsr \ 8

¼M½ tkfgjkrhph fofo/k dk;Zs Li"V djk- 8

2. ¼v½ ,dhd`r ¼,dkfRed½ foi.ku laizs"k.kkph y{k.ks Li"V djk- 8

¼c½ ^fpUgkadu O;oLFkkiu* (Brand Management) Eg.kts dk; \ R;kph fofo/k mfí"Vîs fo'kn djk- 8

fdaok
¼d½ fpUgkadu lerk (Brand Equity) ph oSf'k"Vîs vkf.k fufeZrh izfØ;k fo'kn djk- 8

¼M½ Li/ksZr fpUgkadu cka/k.khph (Brand Building) vko';drk fo'kn djk- 8

3. ¼v½ tkfgjkrhps eq[; dk;ZdrZs (Major Players) uewn djk- 8

¼c½ tkfgjkr vfHkdrZ̀Rokph dk;Zs Li"V djk- 8

fdaok
¼d½ ,[kk|k tkfgjkrh yk ;'kLoh dj.;kr foi.kh la'kks/kukph Hkwfedk fygk- 8

¼M½ tkfgjkr fodflr dj.;kph izfØ;k Li"V djk- 8

4. ¼v½ ^mfí"Vî fu/kkZj.k vkf.k foi.kh LFkkuhdj.k gs foi.ku izfØ;sr egRokps vkgsr*& ppkZ djk- 8

¼c½ y{khr xzkgd fuf'pr dj.;kr Msaxekj (DAGMAR) n`f"Vdks.k Li"V djk- 8

fdaok

¼d½ xzkgd orZo.kwdhph x`ghrs fo'kn djk- 8

¼M½ xzkgd orqZ.kwd fu/kkZj.kkr fofo/k ?kVdkaps vkx.ku djk- 8

5. laf{kIr mÙkjs fygk %
¼v½ tkfgjkrhph vko';drk fo'kn djk- 4

¼c½ fpUgkadu izfrek (Brand Image) Eg.kts dk; \ 4

¼d½ tkfgjkr ek/;ekps fofo/k izdkj n'kZok- 4

¼M½ xzkgdkph ekufldrk lq/kkfjr dj.;klkBh mik; lkaxk- 4
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¼fgUnh ekè;e½
1. ¼v½ foKkiu dh O;k[;k fyf[k,A foKkiu ds ykHk ,oa e;kZnk,a fyf[k,A 8

¼c½ foKkiu ds uSfrd ,oa lkekftd igyw Li"V dhft,A 8

vFkok
¼d½ foKkiu ds fofo/k izdkj dkSu&ls gSa \ 8

¼M½ foKkiu ds dk;sZ Li"V dhft,A 8

2. ¼v½ ,dhd`r foi.ku lapkj (Integrated Marketing Communication) ds y{k.k Li"V dhft,A 8

¼c½ ^fpUgkadu O;oLFkkiu* D;k gS \ blds eq[; mís'; crkb;sA 8

vFkok
¼d½ ^fpUgkadu lekurk* (Brand Equity) dh fo'ks"krk,a ,oa fpUgkadu lekurk dh fuekZ.k izfØ;k fyf[k,A

8

¼M½ Li/kkZ esa fpUgkadu rS;kj djus dh vko';drk Li"V dhft,A 8

3. ¼v½ foKkiu ds izeq[k dk;ZdrkZ (Major Players) Li"V dhft,A 8

¼c½ foKkiu vfHkdr`ZRo ds dk;Z Li"V dhft,A 8

vFkok
¼d½ fdlh Hkh foKkiu dks lQy djus esa foi.kh la'kks/ku dh Hkwfedk fyf[k,A 8

¼M½ foKkiu dks fodflr djus dh izfØ;k Li"V dhft,A 8

4. ¼v½ ^foi.ku izfØ;k esa mís'; fu/kkZj.k rFkk foi.kh LFkkuhdj.k egRoiw.kZ gSAÞ&ppkZ dhft,A 8

¼c½ yf{kr xzkgd fu/kkZj.k esa ^Msaxekj* (DAGMAR) n`f"Vdks.k dks Li"V dhft,A 8

vFkok
¼d½ miHkksDrk O;ogkj esa x`ghr rF;ksa dk o.kZu dhft,A 8

¼M½ miHkksDrk vkpj.k fu/kkZj.k ds fofHkUu dkjdksa dk x.ku dhft,A 8

5. la{ksi esa mÙkj fyf[k;s %
¼v½ foKkiu dh vko';drk fo'kn dhft,A 4

¼c½ fpUgkadu izfrek (Brand Image) D;k gS \ 4

¼d½ foKkiu ek/;e ds fofHkUu izdkj fyf[k,A 4

¼M½ miHkksDrk euksfoKku dks csgrj cukus ds mik;ksa ij ppkZ dhft,A 4


